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SOCIAL CONTEXT ROLE IN TEACHING FOREIGN COMMUNICATION

Natal'ya Aleksandrovna Belenyuk, Ph. D. in Pedagogy
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The article reveals the content of the notion “situational context”. Communicative situation structure analysis is carried out. To
the authors’ point of view taking into account its components suggests the creation of favourable conditions for the development
of students’ foreign communication skills.

Key words and phrases: social context; communicative situation; situational variables; foreign language; inter-cultural com-
munication.

YK 372.881.1

B pabome npeonodicen xoneunwiii pezyiomam 6bINOIHEHUSI CIYOEHMAMU NePEo20 Kypca (axyibmema ynpasieHus
MBOPHECKo20 3a0aHUsl N0 OKOHYaHuu usydenus memol “Dressing for Business”. Agmop noouepxusaem 6axicHOCMb U
aKmyanbHOCMb UCHONbL30BAHUSA MEOPUECKUX BUO08 3A0AHUL, NPU BbINOTHEHUU KOMOPbIX UHOCMPAHHbIU A3bIK UC-
NOAb3YEmCcs KaK CpeoCcmao O0CUNCEHUs NPOPeCcCUOHATbHO-3HAYUMOU KOMMYHUKAMUBHOU Yeu.

Knouesvie cnosa u ¢pasel: mpoextHas paboTa; HESI3BIKOBOH BY3; MOATOTOBKA M TUNIAHMPOBAHUE TIPOEKTA; OCYIIECTB-
JIEHUE MPOEKTAa.

Enena IlaBioBHa BeaknHa, K.11.H., JOLEHT

Kagheopa unocmparmwix s1361K08 IKOHOMUYECKUX U IOPUOULECKUX CHeYUATbHOCTEN
CoiKmbl8KapCKUil 20CY0apCmeeHHbLIL YHUGepCUmen

elebel@rol.ru

13 ONBITA MPUMEHEHWA MPOEKTHOW METOJAKHA NP OBYUYEHWU CTYJIEHTOB
MEPBOI'O KYPCA HESI3BIKOBOI'O BY3A AHIJIMICKOMY SI3BIKY®

[IpuBeneM nmpumep MPOSKTHOM PadbOThI, KOTOPYIO BHITIOMHSUIA CTYyAEeHTHI 1-To Kypca CoIkT[Y, oOygaromniuecs mo
HaIpaBJICHUIO «MEHEDKMEHT», B TIepBOM cemecTpe, B 2010 1. Pabota mpoBoamMIachk Mo 3aBepUICHUH U3YISHUS TEMbI
“Dressing for Business”. ba3oBsie MaTepuaibl, HCIIOIB3yEMbIE IPH OCBOCHUH JTaHHON TEMBI, BKIIIOYAIA MaTePHAIIBI
yueOHuka (Apno XK. busnec no-anrnuiicku. English for Practical Management. M.: Jleno, 1992. C. 36-46), ayauno-
Marepuaisl (paszen 4-ro ayauokypca «AHTIMHACKUI 1uis kaxkaoro - Speak English»: yueOHbIi Kypc aHTimiicKkoro
s3pika. M.: ILMLIL., 2007), a Takxke TeKcTbl U3 IHTepHET-UCTOUHUKOB.

[epBas ¢a3a Hameld paboOTHl BKIFOYAIA TOATOTOBKY W IUIAHUPOBAHUE MPOCKTAa. MBI BBICTYIIN HHUIIHATOPOM
NPOEKTHON paboThl, MPEAJIOKNUB CTyJeHTaM pa3paboTarh OpOIIIOpY € MOAPOOHBIMM MHCTPYKLMSIMH O IpaBHIAX
KOPIIOPAaTUBHOTO JPECC-KOAA IUIS JKEHIUH-MEHEIKEPOB CTaplIero U CPEeJHEro 3BEHA KPYMHOM MeXIyHapOoAHOU
koproparui. CTyZeHTH, OOMEHSIBIINCH APYT C APYrOM MHEHUSIMH, NPHIUIA K BBHIBOIY, YTO KOHEYHBIH MPOIYKT
MIPOEKTHOHM paboTHl (TPeAIOKEHHYIO IpenogaBaTeiIeM OpOIIopy ¢ MHCTPYKIUAMH) CIeIyeT 3aMEHUTh Ha KOHEY-
HBIA TIPOIYKT Apyroro pona. [Tockonbky momasisromee OOIBIIMHCTBO CTYACHTOB B Tpymme aeBymkH (10 gemoBex
n3 13), OHM BBICTYNIMIIM C HMHUIIUATHBON «CHEIHAIBHOTO BBIITyCKa» KEHCKOTO JKypHAaa ISl JeJIOBBIX JKEHIIUH, T10-
CBAIIIEHHOTO HCKIIOYUTENFHO COBETAM O TOM, KaK >KCHIIMHA-MEHEKEpP, 3aHWMAIOIAas BBICOKYIO JOJDKHOCTB,
IIOJDKHA OJIeBAaThCS ISl paboThI, OTABIXA U BBIXOAA B CBeT. lIpenonaBarens omoOpwil 3Ty WACIO W MPEATIOKIIT BBI-
Oparth Jinziepa TpyNIbl, KOTOPBIH OyJeT KOOpAMHUPOBAThH paboTy, IOAJIEPKUBATE CBSI3b C IIPENoAaBaTesIeM, pacipe-
JIEJIATh POJIU, U, B JAHHOM CJIy4ae, BRICTYIIUT B POJIM IIIABHOTO PEIaKTOpa KypHaa.

Bbutn onpenenieHbl cpoku: paboTa JOJDKHA MPOBOANTHCS B TEUCHHE JABYX MECSLEB M 3aKOHUUTHCS K 24 nexadpst
(oxoHuaHHIO cemecTpa). [IpoMEKyTOUHBIMU PE3yIbTATAMU JOJDKHBI CTaTh «MHHH-TPE3CHTALMU» aBTOPCKHUX KOJIO-
HOK Ka)KJIOTO M3 YYaCTHUKOB Ipoekra. PopmMa Npe3eHTaluy - YCTHBIN JI0KJIa/ O CaMbIX MHTEPECHBIX HaXOJKaxX yda-
CTHUKOB IIPOEKTa, CONPOBOXKAAEMBII JIEMOHCTpALMEl PUCYHKOB OJEKAbI (DUCYHKH MOTYT OBITh BBIIOJIHEHBI Kak
BPYYHYIO, TaK U «3aMMCTBOBAHBI» U3 Pa3HOOOPA3HBIX MICTOYHMUKOB B 3aBHCHMOCTH OT XYI0XXECTBEHHBIX CITOCOOHO-
crelt ctyneHToB). CTyIeHTHI TOTOBOPUIIMICH O TOM, YTO KaXKIas W3 JIEBYIICK CTAHET aBTOPOM CBOEH COOCTBEHHOMN
KOJIOHKH ¥ TIOATOTOBUT €€ B BUJIE OTJACIBFHON CTPAaHUIIBI )KypHAIa, B TO BPeMs KaK TPOE MOJIOJBIX JIOICH CO3MamayT

© Benkuna E. I1., 2011
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KOJUICKTHBHYIO CTaThIO, OCBAIICHHYI) MYXKCKOMY B3TJISIy Ha MaHEPY OJCBaThbCs OW3Hec-iequ. TakuMm o0pazom,
MOJIOJIBIC JIFOJU C(HOPMHUPOBAIA MHUHUTPYIITY BHYTPH 00IIEH KOMaH/IbI, TOTOBOPHUBIIIKHCH O PACIIPEICICHHH POJICH.
KoHe4HBIM «0CsI3aeMbIM» MPOIYKTOM KOJUIEKTUBHO# paboThl, KaK U IUIAHKPOBAJIOCH, CTAJl CTHILHO 0()OpMIICH-
HBII M YKpalICHHBIH PUCYHKAMU, BHIITOJHEHHBIMUA BPYYHYIO, MOIHBIN KypHal K coxaneHuto, Mbl HE IMEeM BO3-
MOYKHOCTH TPOJEMOHCTPUPOBATH 3Ty BEJIMKOJCIHYI paboTy, MO3TOMY IpeAjiaraeM JIMIIb TEKCTOBOW MaTephai
xypHana. OOpaiiaeM BHUMaHUE YUTATEIIeH Ha TO, YTO 32 OKOHYATEIbHYIO PElaKIHI0 CcTaTell OTBETCTBEHHOCTh He-
¢ camu CTyieHThl. OUIMOKH, HE UCKAXKAIOLINE IOHUMAHUE COJIeP KaHMUs, IPENOoaBaTesIieM He PeIaKTUPOBAIIUCH.
TUuTyIBHBIN JMCT XypHAJIA YKpaIaeT n3o0pakeHue Ou3Hec-Jiean B Bue pucyHka, HazBanue GAIN December 2010,
MPUIYMaHHOE CAMUMH CTYJICHTAMH, a TAKKE yKa3aHUE MpeIIaraeMbIX B XKypHae TeM. Jlaee cieayer oriaBicHuUe.
Crnenyrolnasi CTpaHUIIa )KypPHAIA IMOCBSIIECHA MTUChMY TNIABHOTO peAaKkTopa (CTYICHTKH, KOTOpas Oblia BEIOpaHa
JIUICPOM TPYIIIEI H OTBEYAJIa 32 PaclpeieICHUE POJel U CBOSBPEMEHHOC BBITIOIHEHUE PA0OThI) U MUCHMY TJIABHOTO
nu3aiiHepa (CTYACHTKH, KOTOpas, 03HAKOMUBIIKCH CO BCEMHU CTaThsIMH, pa3padoTaia U OCYHICCTBUIA OKOHYATENb-
HOE 0(OpPMIICHHE TIPOIYKTA MPOCKTHON pabOThI, T.C. BHIIOIHIIIA BPYYHYIO PUCYHKH KO BceM cTaThsiM). Ha Bcex mo-
CJIEYIOUINX CTPAHUIIAX MOXKHO O3HAKOMHTBCS CO CTAThsIMH, PACIIOJIOKCHHBIMU COTJIACHO OTJIABJICHUIO.

Letter of the editor
It is a special edition of our magazine that you hold in your hands. Our work is devoted to specific type of
women, I mean, business-women. If you want to have a success in your career, our advice is to help you. But if you
are already a successful business lady, you can also find something new in it. I think, our magazine will be useful for
you anyway.
In love,
VERONIKA YANULITE, editor-in-chief

Drawings of fashion designers inspired me to make this edition in a super-ordinary style. This one is unique be-
cause it is a hand-made version of our magazine. I hope you will like it.

In respect,
OXANA SIDORENKO, chief designer

The main thing in your wardrobe - suit!

We live in the modern world. A suit for a business-lady differs in its special strictness and efficiency. But mod-
ern designers try to move the limits of the business dress-code. However, you must not forget that there are rules to
observe while choosing a suit.

A business suit gives you an idea not only about the financial state of a woman but also about her taste in
clothes. The choice of a suit must meet the following criteria: it must fit perfectly, but not restrain motion.

A suit can be combined with skirts and with narrow trousers. Narrow trousers with the overpriced waist-coat
make your figure look slender.

The length of a suit should be knee-long. Cuts in a skirt must not exceed 10 centimeters. A skirt can be worn
with a blouse. A blouse can be solid, colored, but not transparent. The best of all is to choose semi-tints: blue,
lemon, cream. According to the dress-code, sleeves of a dress should be either elbow-long or wrist-long.

The correctly chosen office suit is a way to the international language of business-etiquette.

MARGARITA SHABRINA, fashion consultant

Dresses for the executives

The dress is an integral attribute of any woman. It is no need to repeat that a woman in a dress, in the opinion of
a man, looks more charming, than in trousers or jeans.

The business dress reflects a female style, a female position, and the female private world. The convenient and
beautiful clothes will help a woman no matter what age she is to be self-assured, to look natural.

Certainly, the dress for office should meet certain requirements of a business dress-code. First, the business dress
differs by its simplicity and restraints of a cut: no ruffles, frills, bows or deep décolleté. The optimum variant is a
sheath dress: a simple and, at the same time, elegant cut of such dresses will make the owner of any type of figure
look more beautiful.

The second important rule in selection of a dress for office is a color. Certainly, in everyday life you shouldn’t
experiment with juicy and bright colors: yellow, pink, blue.

In choosing a dress for office, it is necessary to select the classical shades: pearl grey, beige, traditional black,
brown.

At least, it is necessary to remember about accessories. In case with a dress for office, it is necessary to choose a
beautiful belt, elegant but not evident patterns, and high-heeled shoes.

The length of an office dress should be chosen taking into account your height. The dress of the business-woman
should end at knees or 20-25 cm below knees.

The business dress for summer can be short-sleeved. The indispensable condition of a business dress is opaque,
dense, but light fabric. It is desirable to choose dresses made of light costume fabric. The cut of a business dress can
be round, neck line, V-shaped, but not deep.

ANASTASIYA YACHMENEVA, fashion consultant
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Going out. Clothes for social events

Any business lady wants to look well not only in her office. Also, she wishes to pick up clothes faultlessly for
different events where she should be present. The situation is difficult for many business women and raises the vital
question: “What to put on?” But our article will help you to understand all subtleties of a dress-code of social events.

So, there are many events that you can be invited to: negotiations, a conference, a business dinner or banquet, an
exhibition, a presentation, an interview, a corporate party, a buffet table or a cocktail.

Attention! You are invited to a party? But in the invitation you can see a strange abbreviation... Not a problem!
We have made the alphabet of a dress-code for parties and for official events.

WT (White Tie) or Ultra-formal. Formal evening dress - an evening dress of a floor-length, gloves, high-heeled
shoes, and a handbag. It is impossible to wear flowing hair, costume jewelry, naked hands.

BT (Black Tie). Put on a cocktail or a long evening dress. Costume jewelry, but no fur is admissible.

BTI (Black Tie Invited). Dress for a cocktail in a long dress, an elegant suit.

CA (Cocktail Attire). Dress for cocktails (a dress of a knee-length of any color, décolleté or shoulder-straps are
possible).

St (Semi-formal). After 6 p.m. it is better to put on a dress for cocktails (a long one is not welcomed).

A5 (After Five). It is better to choose an elegant feminine suit or an elegant day dress.

Btr (Business Traditional). Usual business suit.

Bb (Business Best). The grey, dark blue or beige suit, white blouse or shirt, a tie is possible, flesh color transpar-
ent stockings, black low-heeled shoes or shoes matching a suit.

On your invitation, there can be mysterious designations in the form of abbreviations which are necessary to
know as well.

e S.t. - exact, in time, without delay.

e C.t. - with delay no more than a quarter of an hour (the academic delay).

e R.S.V P - the request to answer.

P.S.: Do not forget that clothes help to express oneself in the society. The clothes of a business-lady reflect her
taste, knowledge of etiquette and elementary respect for associates. That’s why, getting ready for a business meeting
or entertaining event, think how you want to be perceived: as a thoughtless coquette or a successful business
woman. Remember that your clothes should underline your elegance, delicate taste and charm.

ALYONA SOLODYAGINA, fashion consultant

Free-Friday and Smart Casual

In the middle of the 1990-s, administration of the western companies came to a reasonable conclusion: unneces-
sary strictness and inadmissibility prevents the employees from working effectively. So, an idea appeared about
Free-Friday. But is it possible to come to an office in torn jeans? It is not the best way for a girl who cares about her
reputation. It is a must: a flowing skirt instead of thick tweed, a soft knitted pullover instead of a strict jacket. But
the only single detail in your look must declare that today is Friday. You should not change a favorite suit, but only
pick up accessories which are brighter.

Everyday style, Smart Casual, was born from a Free-Friday. Differences between Smart Casual and Official Of-
fice styles are: absence of a tie, unbuttoned collar; it is allowed to put on a shawl (or scarf) around your neck; it is
allowed to wear jeans, not dark blue, but of a classical style (black, grey); women can wear various clothes instead
of a suit, but not sexy.

So, Free-Friday has sprawled across the whole office. Having allowed the employees “to express themselves in
clothes”, the administration can understand them better. A woman “dressed in her favorite clothes” is more effective
and open. But it could be true only when we have in mind good workers.

NATASHA ARTEEVA, fashion consultant

Under the heel: shoes for office

Today, a representative of this or that profession can be identified by clothes. The uniform is available for physi-
cians, waiters, police officers, sellers in shops and shopping centers, cooks and so on. But everyone forgets about
footwear. And unjustly so. This attribute is also rather important in creation of the general image of this or that em-
ployee.

The most suitable models

One of the best models of footwear for office is classical court shoes. Court shoes can be very simple or have in
the front an ornament in the shape of a strict bow, a buckle, small buttons, etc. These shoes represent universal
model which decorates a figure and makes it more harmonious and graceful.

The second model of footwear, in a business context, moccasins are appropriate. The characteristic feature of
good moccasins is a flexible, elastic sole. Besides, they are made of a soft and comfortable material. All that makes
moccasins extraordinarily convenient footwear, which is important, after all, for work, where we spend most time.

Materials and texture

The footwear made of leather with a smooth texture is the most practical one - it is easy to take care of it and it
keeps its shape long time. The suede footwear looks very elegant, but it isn’t as practical as leather. For office, you
can choose shoes from a skin of a crocodile: they are very graceful and, at the same time, convenient enough.
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Quality

It is not necessary to buy footwear from imitation leather. Even if this footwear is cheap, such footwear quite of-
ten looks well, but it isn’t comfortable, and feet can get tired in it. Besides, the leather substitute does not stretch at
all and, besides, it doesn’t permit air, therefore, in such footwear a foot “does not breathe”.

Footwear, which is improper for office

- Heavy and corrugated footwear is not for office. Such footwear is for street, but not for job.

- For work, the footwear with bright, brilliant accessories is not admissible - it attracts too much attention.

- Also, it is not necessary for office footwear to be of sports type, in particular, trainers.

- The same is true about shoes on a high platform (admissible height of a platform is no more than 10-12 mil-
limeters).

- Do not use a platform of soles, spike heels and too high heels, because such footwear is not convenient and it
can be harmful to you.

Well, in the conclusion, it would be desirable to give one piece of advice: choose footwear wisely. All of us
should remember that inconvenient footwear can cause a trauma, but somehow we always forget that inconvenient
tight shoes can cripple our feet. Please don’t sacrifice your precious feet.

Good luck!
MARGARITA PUSHKAREVA, fashion consultant

Modern luxury of the powerful in this world: accessories for a business-lady

The accessories make our appearance finished and professional together with faultless clothes of a business
woman in color and style. Always be faithful to actual classics, qualitative accessories which will serve you for
years without getting out of fashion.

Accessories are small luxury goods which make an advantageous impression reflecting taste and style of a busi-
ness woman.

The choice of accessories demands special attention from a business woman, it involves certain expenses, there-
fore, try to avoid impulsive purchases. A saying “We cannot afford buying cheap things” speaks volumes about the
given situation.

The business woman always should have a certain set of accessories, including jewelry, bags, footwear, gloves,
pens, glasses, perfume, belts, silk scarves, shawls. They should be stylish and expensive as much as a business
woman can afford.

A business woman should understand how to buy so that she could underline both her style, and her business
clothes:

Trust your own taste, but don’t forget about rules and councils of professionals.

Buy wisely. Never make decisions in haste or under pressure in order not to regret about it.

Establish the range of prices for accessories and try not to go over.

Universality is the quality which a business woman should consider not only in choice of clothes but also in ac-
cessories.

Buy accessories which can be used both in the afternoon and in the evening.

The accessories supplementing the successful image of a business woman are:

Jewelry

The more reserved, the better. The clothes of an official style are incompatible with a considerable quantity of
jewelry simultaneously. The higher is the status of a business woman, the more expensive jewelry she should wear.

Watch

At work, use watch instead of jewelry. A watch should clasp a wrist densely, not slide as a bracelet. Color dials,
bright hands, and a large-sized case are better for using outside the office during time-off.

Pens

Take a qualitative pen. This small detail can considerably improve your professional image and faultless style.

Glasses

The frame should go together with the lines of your face and not suppress it by its size. Adhere to simple shapes
and transparent lenses.

Bags

Select the color and design according to business footwear or other accessories. The size of a bag should fit the
proportions of your figure and the general fashion of a business woman.

Perfume

Save it for after-work hours when it can perform its function of making you a desirable sex object. Whether
cheap or expensive, perfume is over-powering and headachy in a small office or a closed conference room.

MARIA YUSHKOVA, accessories consultant
Hairstyles for every day
A business woman is an example for other employees. Her hair should be in perfect tune with the current style,
and the hair-dress - be well-groomed and thought over. If you doubt concerning a style and a hair-style, come into
the nearest beauty salon and consult with an expert.
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The basic difference of the office hair-dress is practicality. The less time in the morning you spend on grooming
your hair, the better.

The set of “Romanticist” or the turned out tail. Each woman wants to look faultless. It is absolutely simple.
Think over your image while setting your hair a little, and you are in the attention center!

The high hair-dress for the thin hair is beautiful if you pin up your hair. The high and well-groomed hair-dress is
easily made even in home conditions. You can make such a simple hair-dress very quickly. The hair-dress looks ro-
mantic and non-ostentatious. With the thin hair, it is quite a good variant if you want to increase its volume.

The classical office hair-dress - strict and smooth hair is tightened in a tail and set behind the head.

Strict hair-dress for the business lady in the English style: without volume, hair is collected behind the head in a
bun. The beauty of this business hair-dress is in its strictness. At office, it is necessary!

MARIYA GLUBOKAYA, hair-style consultant

What color is the best?

Appearance and personality are both important for executives. You should wear what you would like as long as
you look interesting, or smart, or beautiful. But you should never look boring. Of course, color is one of the features
of our clothes. The right color of the clothes is the first step to success because it’s a code indicating the extent of
our reliability. Fashion designers think that it’s better to have no more than three colors to highlight the main domi-
nant color or contrast two colors. For example: black, grey and purple; blue, gray and dark-blue; beige, brown and
green.

It’s easier to select two tints, for example, red and black, white and blue, yellow and crimson. However, the best
colors of business dress are navy blue, beige, and grey.

A tip from a fashion designer: when you choose colors you should be aware of your mood and the weather.
When you are in a bad mood or if it’s a cloudy day, I suggest wearing bright colors, like orange, red or green to
make you more cheerful!

YANA KUCHER, fashion consultant

Making your face look great at work

We spend most of our time at our work, that’s why it’s very important to look excellent in your office.

There are general business make-up canons:

¢ Business makeup should be businesslike, expressive, but reserved.

¢ Cosmetics should accentuate your merits and hide defects.

e Makeup and clothes should harmonize with each other and go together with your personality.

Business manners will show that you respect people around you and you are ready to fit in common business
rules of the organization, collective, group.

Makeup professionals consider that ideal business makeup should have an element of reticence, everything is
half-tint. Nothing should distract you from the main thing - business.

Your sex appeal should not be the main fact, you can show it in light touches. Excessive strictness is also use-
less. You know, you are a Woman, and at the moment, you are a Business-Woman.

VERONIKA YANULITE, chief designer, fashion consultant

Men’s opinion on clothes of a business lady

There is no one opinion about clothes of female managers. But we tried to unite different points of view.

A manager is an official face of the company and therefore she must have a nice appearance. It’s well-known,
that in business circles one should pay attention to appearance. And modern business ladies perfectly know this rule,
however, not everyone likes this approach: for many people a business suit is only a uniform.

In our opinion, a suit is an important component and a pledge of a successful career. If a female manager wants
to achieve the serious success in her partnerships with her future employees, partners in business, employers and
subordinates, then she should take care of her style.

The business suit, jacket, skirt, blouse and shoes, expensive jewelry and simple cut, elegance and respectability,
solid muted tints - and your image of a business lady is ready!

As for colors, they mustn’t be bright! For instance, dark blue, grey, black and brown.

EVGENIY TALANYUK, STEPAN BONDARENKO, EVGENIY IZYUROYV, reporters from Seagull magazine

Eciu cryneHTaM moHpaBWIIaCh MpoJieiiaHHAas padoTa, MOXKHO MPOJOKUTH €€, OPraHU30BaB TEMATHYECKYIO PO-
JIEBYIO UTPY, HHCLIEHUPOBKY, MUHUCIIEKTAKJIb, «TeJleTNiepeady», HanpuMep, «MoIHbIi npurosop». B atom ciydae
TaKXKE BAXKHO, YTOOBI UTPa WX CIIEKTAKIb UMEIH KaKOH-HUOYAb «OCS3aeMbIi» PEe3ybTaT. DTO MOXKET OBITh KOH-
CHEKT, «CKPHIIT», «IIPOTOKOJI», HAMKCAHUE MOJPOOHOT0 OTYETa, BUACO- WK ayaHo3anuck, potorpaduu, crenrase-
Ta, OOJIBIIOI MOCTep, peKiaMHble OOBSIBICHNMS, 3aMeTKa JUIs ra3eTsl / xKypHaia U MH. ap. PaHTa3us y4yacTHHKOB
MPOEKTHOM pabOoThl, B TOM YHCIIE MPENOaBaTelsl, He JODKHA OTPAaHUYMBATHCS TPAIUIIMOHHO HPUHATHIME (hOpMaMu
1 IprueMaMHu paboTHI.
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FROM THE EXPERIENCE OF PROJECT WORK APPLICATION WHILE TEACHING ENGLISH
TO THE FIRST-YEAR STUDENTS OF NON-LANGUAGE HIGHER EDUCATIONAL ESTABLISHMENTS

Elena Pavlovna Belkina, Ph. D. in Pedagogy, Associate Professor
Department of Foreign Languages for Economic and Juridical Specialties
Syktyvkar State University
elebel@rol.ru

In the article the author presents the final result of the creative task fulfillment at the end of studying the theme “Dressing for
Business” by the first-year students of Faculty of Management. The author underlines the importance and topicality of creative
tasks use, fulfilling which a foreign language is used as the means of achieving the professionally-relevant communicative goal.

Key words and phrases: project work; non-language higher educational establishment; project designing and planning; project
implementation.

VJIK 1751

U3 numepamypHuix npouzeedeHuti u KOpnyCHuIX UCMOYHUKOE ObLIU 8b1OPAHbL ONPEOeNeHUs, C HOMOWbIO KOOPbIX
HOCUmenu pyccKko20 U AHeIUUCKO20 A3bIKOG ONUCLIBAIOM Yelo8euecKoe IUYo, a MaKdice e2o 4acmu: 21asd, Hoc, pom,
2ybul. Onpedenenus ObliU KIACCUGUYUPOB8ansl, ObLIO NPOBEOEHO KAYECHBEHHOE U KOTULECMBEHHOe CPABHEeHUe No-
JIYHEHHBIX OAHHBIX OISl PA3HBIX A3bIKOE U UCTNOYHUKOS OAHHBIX, YO NO3GOJUNO AGMOPAM COelamb 8bl600bl O CHe-
yuurke MUpoBocnpusmus Hocumenel pyccKkozo U aHeIUlICKO20 53bIK08, a MAKdIce CONOCMABUMb 0COOEHHOCMU
ONUCAHUA TUYA 8 TUumepamype u 4amax.

Kniouesvie cnosa u ¢pasvi: s3pIK0Basg KapTrHa MHpa; rumnoTte3a Cemmpa-Yopda; onrcaHue JIUIA; aCCOUATHBHBIA
Te3aypyc.

Caetrsnana BukropoBHa boroJjienoa

Kageopa anenuiicrxoii gpunonozuu

Mockogckuii 2ocydapcmeeHHbIl 00AACMHOU YHUGEPCUMem
bogolepovasv@mil.ru

CPABHUTEJIbHBIN AHAJIN3 OIMIUCAHUSA JIUIA U ETO YACTEN
B PYCCKOSI3bIYHOM Yl AHTJIOSI3BIYHOM KAPTUHAX MHPA®

B nauane XX B. amepukanckue ydeHble-THHTBUCTHI O. Cerup 1 b. Yopd BbIckazanu B CBOMX padoTax Mpero-
JIOKEHHUE O TOM, YTO SI3BIK HE TOJBKO CITy’)KUT CHOCOOOM Tepenadyn MH(pOpMAaIiy, HO, IPEICTaBIIsI COO0H oTpaxke-
HHE KYyJbTYPHI, ABISETCA MOIIHBIM HMHCTPYMEHTOM, CITIOCOOHBIM BJIHATH Ha MBIIIICHHE YEJIOBEKA, TOBOPSIIEro Ha
HeM. DTa ujes noJydnia Ha3BaHue runoressl Cenupa-Yopda.

l'umoTe3a mopasmia y4eHbIX CBOEH MPOCTOTON M TEHHATBHOCTHIO, OOJBIITOE KOJIMYECTBO JIFOICH BOCIIPUHSIIO €€
¢ sHTY3Ma3MoM. Ho el mpunuiocs BEIAEPKaTh HEMaJo KPUTHKH,  HHTEpeC K Helf co BpeMeHeM HeMHoro yrac. On-
HAKO B MOCJICJHUE IBAALATH JET TUIOTE3a CHOBA OyIOPAKUT YMBI YUCHBIX, IIPOBOISTCS MCCICIOBAHUS, UMCIOIUC
CBOCH 3a/1aueii MoKa3aTh, HACKOJBKO BEJIIMKO BIHMSHUE A3bIKA HA MBIIUICHHE. [IpH 3TOM K COMOCTAaBUTEIHHOMY aHa-
JIU3Y TMPUBJICKACTCS OTPOMHOE YHUCIIO - IO COTHH - PA3JIMYHBIX S3BIKOB M KYJIBTYP MHUPA.

B 3ToM ke pyciie IpoBEIeHO U HAIlle UCCIICIOBAHKE, B KOTOPOM MBI MOMBITAIKUCH BBISICHUTD, C IIOMOIIBI0 KAKUX
JIEKCHYECKUX CPEJICTB HOCHTEJIM PYCCKOTO M aHIJIMICKOTO SI3bIKOB OIMCHIBAIOT YEJIOBEYECKOE TENO, CPABHUTH ATH
CrocoObI OMUCAHUS U TIOHATh, KAKUE KYJIbTYPOJIOTHICCKUE (PAKTOPHI SIBISIOTCS MPHYUHON CXOJCTB U Pa3IHIUil.

Hawmu 65111 ipoaHa IM3MpOBaHEl HECKOIBKO HCTOYHUKOB, 3 UMEHHO!

1) Xymo>kecTBCHHBIEC TPON3BEACHNUS, IPHHAIICKAIIHE TIEPy AHTIIOS3BITHBIX H PYCCKOS3BIYHBIX aBTOPOB;

2) HaIMOHAJIBHBIN KOPIYC PYCCKOTO S3BIKA;

3) OpuTaHCKHI HAITMOHANBHBIN Kopryc (British National Corpus);

4) xoprryc aHmIosA3bIMHBIX 9aToB (Chat Corpus).

W3 yka3aHHBIX HCTOYHWKOB BBIIMCAHBI ONPEICICHHS, HCIIONB3YIOIUECS IPU ONICAHUH TaKMX JacTel Tena Kak
anasa, Hoc, pom, 2youl, auyo. Tak xak Marepuan HanmoHanbsHOTO KOpITyca pyccKoro si3blka M bpuTaHckoro Haumo-
HAJILHOTO KOPITyca BKJIFOYACT B ce0s, B OCHOBHOM, JINTEPATYPHBIC TEKCThI, MBI COWIH BO3MOXHBIM OOBEIHHUTH €TO
C IaHHBIMU, TIOJYYCHHBIMHU TIPU aHAIH3E XYI0KECTBCHHBIX TCKCTOB.

ITepByIo cBOIO 3a7a4y MbI BUJEIH B TOM, YTOOBI IIPOBECTH KJIACCH(HUKALINIO TIOJIyYeHHOT'O MHOXKECTBA ONpe/ie-
nenuii. [IpemosxeHHas kinaccuuKanys BKIoyaeT B ceds aecsats kareropuii (Tabm. 1).
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