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SELF-IDENTIFICATION OF THE BEARERS OF RUSSIAN
AND TATAR LINGUO-CULTURES IN THE REPUBLIC OF TATARSTAN

Danilova Yuliya Yur'evna, Ph. D. in Philology, Associate Professor
Bubekova Larisa Borisovna, Ph. D. in Philology, Associate Professor
Elabuga Institute (Branch) of the Kazan (Volga region) Federal University
danilovaespu@mail.ru; bular@yandex.ru

In the context of the modern processes of globalization the problems of integration of nations, cultures and languages are among
the most acute and burning linguo-social problems. In this aspect the topicality of the declared subject is conditioned by the in-
clusion of the bearers of a certain linguo-culture into the problem of language policy, interethnic relations and ethnic self-
identification. The authors of the article aim to identify certain peculiarities of self-identification of a linguistic personality
by gathering and analyzing linguo-cognitive associations of the representatives of the two titular ethnic groups of the Republic
of Tatarstan, bearers of Russian and Tatar languages. Method of associative experiment allows not only drawing the mental self-
portrait of the Russians and Tatars but also identifying certain problems and issues conditioned by extra-linguistic factors, in par-
ticular, territorial community and everyday contacts.

Key words and phrases: self-identification of cultures; ethnic identity; Russian linguo-culture; Tatar linguo-culture; mentality;
stereotype; associative-experimental research; stimulus word; word-response; associations.
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B cmamve paccmampusaromest aymenmuunvle 0€logble NUCLMA C MOYKU 3peHust ux ogopmienus. B ocnose ecex
MoOupukayuil 1excum Hauboiee pacnpocmpanenuvii popmam — yeibHobnounbll. Mcnoav3osanue mo2o wiu uHo2o
opmama 0eno6020 nucLMa 8 ONPEOeIeHHOU Mepe 3a8UCUM OM CAEOYIOWUX PAKMOPO8: OM JIUUHBIX NPEONOUmeHUll
asemopa nucbma, om KOMRAHUU, 8 KOMOPOU OH pabomaem, U Om €20 HAYUOHAIbHOU NPUHAOTEIHCHOCTU.

Kntouesvie cnosa u ¢ppazel: ohuIpanbHO-IETOBOI CTHIIB; ICIOBOE MMCHMO; IIENbHOOIOYHBIN (hopMaT; MOAN(DHUKALINY;
MOIMGHUIMPOBAaHHBIN OJ0YHBIN (hopMaT; OTCTYNHON OJIOYHBIN (pOpMaT; YIPOIIECHHBIH OI0YHBIN opmar.

Japoumena Xammkat AcxadajaneBHa, K. QUION. H.
Jlacecmanckuii 20cy0apcmeentvill YHUgepcumen
darbishewa@mail.ru

MOIJUPUKALNHNU HEJBHOBJIOYHOI'O ®OPMATA
B JIEJJOBOM ITUCBME HA AHTJIMICKOM SI3bIKE®

HWccrnenys nenoBble mICbMa, HENb3s HE 00OpamaTh BHUMAaHUS Ha HEKOTOPBIE PACXOXACHUS MEXIY pa3HBIMHU 00-
pasnamu. VckirounB HeTpreMiIeMbIe 00pasIlsl, T.€. T€, B KOTOPBIX HMEIOTCS MOTPEITHOCTH B O(POPMIICHHUH U OIITHOKH
B PACIIOJIOKEHUH OCHOBHBIX CMBICJIOBBIX COCTaBJIIOIIUX (HAPYIICHHUS C TOYKH 3PEHUS] KOTE€PEHTHOCTH M KOTE3HH),
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MBI OKa3bIBacMCsl Iiepe]] HEOOX0AMMOCTBIO Pa3rpaHMUYCHUs KIIACCHYECKOTO IEPedHs OJIOKOB U AOIYCTUMBIX Mpeje-
JIOB BapbUPOBAHUS, CTABIINX OCHOBAHHEM JUISl IOCTAHOBKH BONPOCa 0 MOAM(PUKALMAX LENbHOOI0YHOrO (hopmara.
B MHOTOYHCIEHHBIX TOCOOMSX 1 CIIPABOYHMKAX MO AETOBOH KOPPECTIOHACHIIMY HCIIOIb3yeTCsl OOIIMPHBIA NepedeHb
0003HaueHNH I pa3HBIX (POPMATOB, MAKCHMAIBHO MPUOMKEHHBIX K LEMTbHOOIOYHOMY HJIM OYEHB OTIHMYAIOIINXCS
ot Hero, HampuMmep: «full-blocked, blocked, semi-blocked or modified, square-blocked, simplified» [7, p. 176];
«full block, block, semiblock, simplified — letter format» [9, p. 31].

Takoif KpyIHBIN CHEIMAINCT, Kak DHApIo JIMTImKOH, oOpammaeT BHIMaHHE HA COKpAIlleHHWE YHCiIa YCIOBHOCTEH,
BO3pacTaHIe Pa3HOOOpa3ws U TaXKe Ha MCTIONH30BAHNE HEKOTOPHIMH MHIIYIIIMH He(hOpMaITbHBIX BeIpaxkeHHi [8, p. 10].

Be16op dopmaTa n1enoBoro nucbMa B ONpEICIEHHOH Mepe 3aBHCUT OT TOTO, KTO €ro MHIIET, IPH YCIOBHH, YTO
aBTOp He 3a0bIBACT O TOW 3HAKOBOW CUTYyallMH, KOTOPYIO €My CliefyeT co3nasath [2; 3; 4]. Oquum U3 ypoBHeH 3Ha-
KOBOCTHU OyJieT HAMEPEHHOE BOCIIPOU3BE/ICHHE IIPUHATOT0 KOMITaHUEeH cTHis (aHrIL. house style).

O xakux MoaudUKaIMIX IeIbHOO0IOYHOro GopMara uaer peub? PaccMoTpum, npekae Bcero, To, YTO aHIIIMYa-
Hamu 0003HavaeTcs TepMUHOM modified block style (wnu semi-block style). IlpuBenem matepuat:

SLATER
SLATER ENGINEERING PLc
243 Birmingham Road
Walsall WS5 3AA
Telephone (0922) 27273
Telex 743358

Peter Williams Esq.
Random Computer Technology, Business Division
The Carousel
Maidenhead
Berks SL4 9BD
27 July 19_

Dear Mr Williams

You may recall our brief meeting at IT 2000 exhibition a few days ago, and your suggestion that I should send
you some further details of our company to give a better idea of our computer system requirements.

Slater Engineering is an automative engineering firm manufacturing four basic lines, lifts, lubrication pumps,
vehicle washing machines and control equipment.

This involves the production of over 1,400 parts although we have only 19 complete products. We currently have
around 8,000 active accounts.

We are looking for a data processing package that will help to sort out some of the problems our company has
recently experienced.

We would be particularly interested in a system that will
(1) convert files from our current system

(2) integrate order processing and stock control routines
(3) include true multi-user capability

with a view to eventually upgrading and including facilities like electronic mail and laser printing.

We should be pleased to consider your proposal for the installation of an appropriate system and remain at your
disposal for any further information you may require.

Yours sincerely

Alan Newman
Managing Director
[6,p. 117].

B paccmarpuBaemoM o0pasiie JeJI0BOro NUChMa NPUCYTCTBYET 3HAUNTEIIbHAS YaCTh OCHOBHBIX OJIOKOB: OTIIEYa-
TaHHBIH THIIOrpacKUM criocoOoM OiaHK (UPMBI, HANMEHOBAHME M apec MoJydareis, AaTa, BCTYIHTEIbHOE 00-
palleHue, ykaszaHue Ha oOliee colepKaHhe [MCbMa, BCTYIUIEHHE, OCHOBHOW TEKCT M TPAIAMIHOHHOE BBIPAKEHHE
TIOCJIE HETO0, 3aKITI0YHUTeNIbHAsT (POPMYJIa BEXKIMBOCTH, UMS M JIOJKHOCTh OTIIPABUTEIIS.

CoOutozieHbl U BaXKHEHIINE MpaBuiia (OpMaTUPOBaHHS: OTCYTCTBYIOT ab3allHble OTCTYIIbI, OCIIEI0BATEIBHO HC-
TI0JIb30BaHbI OJTHH U T€ JK€ WHTEPBaJbl BHYTPH KaXXI0T0 ab3ara u Mexxy HuMu. CoxpaHss B 11eioM 0siouHoe popma-
TUPOBaHKE, aBTOP MO3BOJISIET ce0e HEKOTOpbIe MOIU(UKAIMH, HAIIPUMED: LIEHTPUPOBAHHOE PACIIOIOKEHUE 3aKIIO-
YHUTENHLHOTO OJI0KA ITMChMa, BKIIOYAOIIETr0 3aKIIYUTENbHYIO (DOPMYJTY BEXKIMBOCTH, IOANKUCH M UMS OTIIPABUTEIS.

[MpuHannexHoCcTs MUpPY OM3HECA NEpenaeTcsl MPH IOMOIIH 00IIeyOTPEeOUTENIBHBIX TEPMHUHOB: company (KOMITaHUs),
production (Ipou3BOACTBO), product (M3nemue), account (cuer), package (pacxoasl 10 ynakoBKe). YKa3aHUe Ha He-
CKOJIbKO OTpaciell OM3Heca OCYIIECTBIAETCS IPH MOMOIIM TaKMX CHENUaIM3MPOBAHHBIX MOHSATHH, Kak computer
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system (xoMmbloTepHas cuctema), files (aitnbl), multi-user capability (MHOrOQYHKIMOHAJIbHAS BO3MOXKHOCTB),

electronic mail (3nekTpoHHas mouTa), laser printing (Na3epHBI TpuHTEp), upgrading (YCOBEPIICHCTBOBAHUC),

installation (ycTaHOBKa); engineering firm (npoexTHas Gupma), lift (mudr), lubrication pumps (CMa304HBIC HACOCHI).
[TponomxuM HabIIOACHHE HAll MATEPUATIOM:

Chocolats Memlinck JA
Avenue Franklin Roosevelt, 107
B 1000 Bruxelles

Ms E. Haberland Belgique

Purchasing Manager Tel. (02) 218 02 19
1133 Lexington Avenue Télex 21179 CHOMEM
Boston

Mass 02172

USA

24 March 19

our ref: A 1825
your ref: cpe/101

Dear Ms Haberland,
We are pleased to enclose our quotation as requested in your purchase order dated 14 March 1996.
We look forward to receiving confirmation of your order.

Yours sincerely

Paul van Hounton
Export Sales Manager

Encl. quotation
[Ibidem, p. 41].

Kak u B npeapiaymux o0pasiax, B 3TOM MHUCbME MPEICTABICHO HEMAIO OJOKOB: OTIEYaTaHHbBIN THIOrPadCKUM
oOpazom GyiaHk GupMBI (CO cMeleHrneM nH(opManny B PaBblii BEpXHUN Yroi), aapec MojyqaTess, 1aTa, CChIIKH,
BCTYIHTENILHOE O0palleHne, OCHOBHOW TEKCT (OTIMYAIOUIMHCS KPaTKOCThIO, OCOOEHHO B CPAaBHEHUH C MPEIbIAY-
LM MHCbMOM), TPAJMIHOHHOE BHIPAXKEHHE I10CJIEe OCHOBHOTO TEKCTA, 3aKJIIOYHTENbHAs (OpMyJia BEXKIMBOCTH,
UMsI ¥ IOJDKHOCTB OTIIPABUTENS, yKa3aHUE Ha TPHIIOKEHHE.

B mucbMe mcnonib30BaHbl 001IEeyNIOTpeOUTENbHBIE OU3HEC-TEPMUHBL: quotation M purchase order, 4To 00BEN-
HSIET €ro CO BCEMU MpeAbIAyInuMu o0pa3iamu. IMeroTcs, 0OJHAKO, U OTIUYUTEIIbHbIE CBOWCTBA: MOSBISIETCS Kpac-
Hast CTPOKa (a03alHBIA OTCTYIT) U HUCIOIB3YETCs IIEHTPUPOBAHHOE PACIIONIOKEHUE 3aKIFOUUTEILHOTO OJI0Ka, O KOTO-
POM YIIOMHUHAJIOCH B CBSI3U C NPEABIAYIINM 00pa3iioM. KpacHasi cTpoka B COUETaHHU C IIEHTPUPOBAHHBIM PACIIOJIO-
KEHUEM 3aKITFOYUTENIbHBIX 0JI0KOB ((hopMyIia BEKIMBOCTH, HOAMUCH, UMS U JOJKHOCTh OTIIPABUTEIS) UCTIONB3yET-
cs B TaK Ha3pIBaeMOM OJI09HOM (opmare ¢ KpacHoi ctpokoit (indented block style). 3amstas mocie BCTyIHTENEHO-
ro oOpallleHUs] TAKXKe SIBISIETCSI OTKIIOHEHHEM OT KJIACCUYECKOr0 HEeTbHOOIOUHOr0 GopMara U CO3MaeT JOMOTHH-
TEJIbHYIO 3HAKOBYIO CUTYAIIMIO, YKa3bIBasi HA IPUHA/JIE)KHOCTh aBTOpa MUCbMa OPUTAHCKOH KYJIbTypE.

Crnenyromuii obpasel; MHTEpECeH TeM, 4TO B HeM MojuduKaims leIbHOOIOYHOro (opmara CyHIeCTBEHHO
YIPOILAET CTPYKTYPY MUCbMa. VIMEHHO C yU4€TOM COKpAIL[EHHS] YHiCIIa yYaCTBYIOMINX B TEKCTE OJIOKOB CIIEIMAIUCTHI
HMEHYIOT 3Ty Pa3HOBHIHOCTh «yMPOIICHHBIM (hopmaTomy (aHrit. simplified format). IlpuBenemM MaTepuait:

Kentucky Fried Chicken
P.O. Boz 32070 Louisville Kentucky 40232-2070 | (502) 456 8300

August 20

Mr. Arnold Bremer
8976 Commerce Avenue
Hot Springs, AR 71901

FRANCHISE INFORMATION

Thank you, Mr. Bremer, for your recent inquiry about becoming a Kentucky Fried Chicken franchisee. We appre-
ciate your enthusiasm for our organization and sincerely hope that you will decide to become one of our affiliates.

I have enclosed a package of information for your review, including our offering circular and a confidential ap-
plication form. Filling out the form does not obligate you in any way; it simply gives us a general idea whether you
have the background and financial resources required to succeed as a Kentucky Fried franchisee.
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Please complete the application and return it in the enclosed envelope. We will then contact you to discuss
the next steps toward owning a franchise of your own.

In the meantime, please use the enclosed coupon to enjoy a free sample of our Chicken Littles. If you have any doubts
about joining the organization, one bite should convince you that you are on the right track with Kentucky Fried Chicken.

WAYNE SUTHERLAND
Franchisee Communications

pb

Enclosure
[10, p. 518].

B npuBeneHHOM NHCbME COXpaHEHbI MHOTHE W3 THITMYHBIX COCTABIISIOIINX LIEIFHOOIOYHOrO (opMmara: oTneda-
TaHHBIM THHOTpad)ckuM 00pa3oM OiaHK (UPMBL, 1arta, ajpec Mojydarels, yka3aHue Ha olllee coJepKaHue I1chMa,
OCHOBHOH TEKCT M TPaJULOHHOE BBIPOKEHHE IIOCIE HEro, BHIPOBHCHHOCTh TEKCTA IO IPABOMY U JICBOMY KpasiM,
a TaKKe UCTIONB3yeMble HHTepBabl. OHAKO OTCYTCTBYIOT TaKHE OJIOKH, KaK BCTYIHTEIBHOE OOpAIeHHE U 3aKIIF0YH-
TernpHas Gopmyra BexxmBocTH. OOpalleHue K afpecaTy BKIIOYEHO B IIEPBOE NPEIIIOKEHHE ITHChMa, YTO ABIISIETCS UC-
KIIIOYCHUEM B TPaJUIIMOHHON JeNoBoit epencke. O caMoM e oOpartueHun Mr. Bremer ciienyet cka3aTb 0c000: 1eJ0
B TOM, YTO HCIIOJIF30BAHHME TOYKH IIOCIE COKpAICHUS M7 SBISCTCS YKa3aHHEM Ha HAIMOHAIBHYIO NPHHAIIC)KHOCTD
MHIIYIIEr0; IMEHHO aMEpHKAHIIBI IPHOCTaloOT K 9TOMY 3HaKy NPEIMHAHUS TaM, TIe OpHUTaHIBI 3TOro M3derator [1; 5].

B Tekcte nuckMa 3as1eiicTBOBaHa 00IEyNOTpeOUTENbHAsE TEPMUHOJIOTHS, Haripumep: inquiry (cp. BrE enquiry)
(3ampoc), affiliate (npucoemunenue), application form (3asBneHue), franchisee (ppaumusa), franchise (mpaBo
y4acTBOBaTh B BEIOOpax), coupon (KymoH).

[oaBoas UTOT PaCCMOTPEHUIO MaTepuajia MOKHO CHIeNIaTh BBIBOJ O TOM, YTO IPH COCTABJICHUH JIEJIOBBIX TTHCEM
Ha aHIJIMICKOM SI3bIKE aBTOPBI UCIIONB3YIOT pasHble (hopMarsl. Hanbonee pactpocTpaHeHHBIM SBIISIETCS LETbHOOIOY-
HBIT popmat. OH XKe SBISETCS TOUKOI oTcueTa U Juisl psna MoauduKanuii, 00yCIOBICHHBIX Pa3HbIMU (PaKTOPaMHU:
WHIMBUIYAIBHBIM MPEINOYTEHHEM IUINYILETr0, OCOOCHHOCTAMH NPHUHATOrO B TOH WIM MHOH KOMIIAHUHM CTHIISA
oopmiIeHHs MUCHEMa, ce(UKOI HAMOHAIBHOH KYJIbTYPHI.
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MODIFICATIONS OF BLOCK STYLE IN BUSINESS LETTER IN THE ENGLISH LANGUAGE

Darbisheva Khadizhat Askhabalievna, Ph. D. in Philology
Dagestan State University
darbishewa@mail.ru

The article considers the authentic business letters in terms of their composition. The most common style — a block style — forms
the basis of all modifications. The use of one or another style of a business letter to a certain extent depends on the following fac-
tors: on the personal preferences of the writer of a letter, on a company in which he works, and on his nationality.

Key words and phrases: official style; business letter; block style; modifications; modified block style; indented block style; sim-
plified block style.
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