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Cpenu YHOMSIHYTBIX BBILIE KaTErOpUH BBLACISAIOTCS 0CO00 I'eHAEPHO 3HAYMMBIE JICKCHUYECKUE €IMHUIIBI, XapakK-
TEpU3YIOLINE MY)KYMHY KaK 3alllUTHUKA CBOCH POJUHBI (JIOJDKHBI OBITH CBOWCTBEHHBI KaXKIOMY MY>KUMHE, MO MPea-
CTaBJICHUIO YedeHIeB): carmu (connar), [{lewy Cedanan opoenan kasanep (kaBanep opaeHna Kpacuoii 3se3mpl).

XapaKTepHBIMHA TPU3HAKAMH B JIEKCHKO-CEMAHTHYECKOM BBIPAXCHHH KOHIIETITA «MYXXYHWHA» SBITIOTCS CJIOBa
U CIIOBOCOYETAHUS:

¢ MOJIOXKMTEJILHOH CTOPOHBI (B OOJNBINEH CTETNICHW) — CWJIa JyXa, XpaOpOoCTh, aKTHBHOCThb, DHEPTUIHOCTD,
YCIEUTHOCTb, OIaropoACTBO, TOCTOMHCTBO, JACSATENb, TPaXIaHUH, paOOTHUK, CEMBSIHHH, BIACTh, CHJIA (2/1a — TOCIO-
JIUH, Cyaaph);

€ OTPULATEJBLHOI CTOPOHBI — HEMYXXECTBEHHBIH, TPYCIMBBIN, Oerinel (mymmaxkx — apecTaHT, 3aKJII0YEHHbIH).

Amnanu3z paboThl 1MOKa3aj, YTO T€HJAEPHBIC CTEPEOTHUIIBI MCCIICIYEMOr0 KOHIENTa OTPAXKAIOT IOKa3aTeJIbHYIO
KapTUHY CreU(UKN YEYEHCKOHN JIMHIBOKYJIBTYPBI; COLMAIbHO-CTaTYCHBIX MO3HMIMH, 3a()MKCHPOBAHHBIX B YEUCH-
CKOW MEHTaJIbHOCTH.
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THE CONCEPT “MAN” IN CHECHEN LINGUO-CULTURE (BY THE MATERIAL OF DICTIONARIES)

Bakhaeva Leila Mukharbekovna, Ph. D. in Philology
Chechen State Pedagogical University
blm.99@mail.ru

The article is devoted to the study of the structural content of the concept “man” in Chechen linguo-culture by the material of dic-
tionaries. The analyzed concept suggests a research within the framework of the gender category. The concept “man” functioning
in the language area of the Chechen people is a representation of the prevailing ideas about the male gender role: success, activi-
ty, independence, need to be different from a woman. Gender-marked lexemes confirm the dominant role of a man.

Key words and phrases: androcentrism; gender; concept; linguo-culture; masculinity; linguistic worldview.
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Communicative behavior of the speaker mostly depends on the national culture to which he/she belongs, which
norms and conventions, values and rituals are accepted in his/her society. In the process of communication we use
not only universal and individual strategies but ethno-cultural as well. No two national groups see the world in exact-
ly the same way. The greater is the difference in background between senders and receivers, the greater is the dif-
ference in meanings attached to particular words and behaviors.

Key words and phrases: culture; values and rituals; communicative behaviour; ethno-cultural differences.
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THE IMPACT OF CULTURE ON COMMUNICATIVE BEHAVIOUR OF THE SPEAKER

Communication is at the heart of all human contact. It's your ability to share your beliefs, values, ideas, and feel-
ings. It also plays a role in determining and defining your identity. Communication can be seen as a form of activity
which is carried out by people and is characterized by information exchange, mutual interference and understanding
between participants. This is two-way activity of people which meets different challenges: exchange of information,
expressing of relationships, mutual interference, compassion etc.

Communication includes sending both verbal messages (words) and nonverbal messages (tone of voice, facial
expression, behavior, and physical setting). It has the following aspects:

¢ informational (exchange of information between communicators occurs);

e interactive (it is a cooperation of individuals);


http://books.google.ru/books?id=Py0HAQAAIAAJ&dq=%D0%B0%D1%85%D0%BC%D0%B0%D1%82+%D0%BC%D0%B0%D1%86%D0%B8%D0%B5%D0%B2&hl=ru&sa=X&ei=_ptfVMPqJdCxabaAgfgO&ved=0CD4Q6AEwCA

10.02.00 A3sblko3HaHWE 43

e cpistemological (a person is a subject and object of socio-cultural cognition);

e axiological (communication is a process of changing values);

e normative, which shows roles of participants in the process of communication, and process of establishing
behavioral stereotypes;

e semiotic (communication is a specific symbol system and intermediary in the process of different symbol
systems functioning);

e practical (process of communication is seen as exchange of skills, experiences, practices, outcomes
of the action etc.).

Every particular communicative act is predetermined by cultural differences of interlocutors.

Culture has been defined in many ways. One of the anthropological definitions runs as follows: “Culture consists
in patterned ways of thinking, feeling and reacting, acquired and transmitted mainly by symbols, constituting
the distinctive achievements of human groups, including their embodiments in artifacts; the essential core of culture
consists of traditional (i.e. historically derived and selected) ideas and especially their attached values” [2, p. 86].

R. Porter and L. Samovar define culture as “the deposit of knowledge, experiences, beliefs, values, attitudes, mea-
nings, hierarchies, religion, timing, roles, spatial relations, concepts of the universe, and material objects and posses-
sions acquired by a large group of people in the course of generations through individual and group striving” [4, p. 8].

We treat culture after G. Hofstede as “the collective programming of the mind that distinguishes the members
of one group or category of people from another” [1, p. 9].

Culture is realized in patterns of language and in forms of activity and behavior that enable people to live
in a society at a particular moment in time. Culture also specifies and is defined by the nature of material things that
play an essential role in common life. Such things as houses, instruments and machines used in industry and agricul-
ture, forms of transportation, and instruments of war provide a material foundation for social life. The effect of cul-
ture on our lives is largely unrealized.

Culture manifests itself in values, rituals, heroes, and symbols.

A value is a conception, explicit or implicit, distinctive of an individual or characteristic of a group, of the desir-
able which influences the selection from available modes, means and ends of actions [2, p. 395]. Values represent
morality, ethics, and aesthetics. Each person has a set of unique, personal values and a set of shared, cultural values.
The latter are a reflection of the rules a culture has established to reduce uncertainty, lessen the likelihood of con-
flict, help in decision making, and provide structure to social organization and interactions. Cultural values are a mo-
tivating force behind our behaviors [4, p. 14].

Rituals are the socially essential collective activities within a culture, keeping the individual bound within
the norms of the collectivity. Ways of greeting and paying respect to others, social and religious ceremonies are ex-
amples of rituals.

Heroes are persons, alive or dead, real or imaginary, who possess characteristics that are highly prized in a cul-
ture and thus serve as models for behaviour.

Symbols are words, gestures, pictures, and objects that carry often complex meanings recognized as such only
by those who share the culture [1, p. 10]. The words of a language, books, pictures, films, flags, status symbols, ges-
tures, dress, objects, religious icons, and the like belong to this category. The important thing to remember is that
symbols are symbols only because a group of people agree to consider them as such. A symbol is anything that car-
ries a particular meaning recognized by people who share culture.

Culture and communication are inseparable because culture not only dictates who talks with whom, about what,
and how the communication proceeds, it also helps to determine how people encode messages, the meanings they
have for messages, and the conditions and circumstances under which various messages may or may not be sent, no-
ticed, or interpreted.

Communicative behavior of the speaker mostly depends on the national culture to which he/she belongs, which
norms and conventions, values and rituals are accepted in his/her society. In the process of communication we use
not only universal and individual strategies but ethno-cultural as well. For example, in some eastern societies
the off-record-indirect strategy will place on your hearer a social obligation to give you anything you admire.
So speakers learn not to express admiration for expensive and valuable things in homes that they visit.

Strategies are realized through some tactics and are connected with language and culture. Comparative researches
prove that it is typical of Englishmen to use implicit and non-categorical statements and indirect speech acts, e.g.
Would you kindly stop smoking, please? / Could you tell me the number of your friend, I need to talk to him.

The least polite English constructions are interrogative imperatives with speech predicates (e.g. Tell me, I want
you to tell me). When inducements are expressed with imperatives we can clearly observe the break of non-
interference principle; so imperatives are legitimized only in close relations of peer communicants or of senior
to junior relations. In any case the imperative utterance will not sound polite.

The main means of expressing request in Russian is imperative. It is important to notice that English and Russian
imperatives have many differences. In the English culture the usage of imperatives will almost definitely worsen
the communicative situation, while the Russians will perceive imperatives quite differently, depending on the com-
municative situation, linguistic, and extralinguistic factors.

The word noorcanyiicma (‘pozhalujsta’ — please) can be used independently, making a speech act sound more po-
lite. English please and Russian noorcanyiicma have different meaning, though these two words are absolute lexical
equivalents. Russian noowcanyiicma can transform an imperative command into a mild request; it can make an imper-
ative sound less categorical. [Toowcanyticma has a stronger pragmatic force than please.
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Nonverbal communication is also very important to the study of intercultural communication because people
make judgments about others based on their nonverbal behavior and nonverbal messages.

Most classifications divide nonverbal messages into two comprehensive categories: those that are primarily pro-
duced by the body (appearance, movement, facial expressions, eye contact, touch, and paralanguage), and those
that the individual combines with the setting (space, time, and silence) [3, p. 250].

Eye contact is one of the forms of nonverbal communication where the differences are most striking. Eyes serve
a number of communication functions. The number of messages you can send with your eyes is nearly limitless.
They express emotions, monitor feedback, indicate degrees of attentiveness, influence changes in attitude, define
power and status relationships, etc. Degree of eye contact during conversations is culturally conditioned. For the most
part in American culture, making eye contact is a sign of attentiveness and courtesy, as long as you aren't staring,
leering or ogling. In many Asian cultures, direct eye contact is a taboo or an insult. In Japan, for example, prolonged
eye contact is considered rude, threatening, disrespectful, and even a sign of belligerence.

Hand signals also vary from culture to culture. For example, nodding your head in Bulgaria, Turkey and China is
by no means an affirmative gesture. Instead it means ‘No'. Logically, shaking your head means 'Yes'.

As L. Samovar, R. Porter and M. Edwin state “when American troops drove through the streets of Iraq, they
thought they were being greeted by throngs of happy children. They observed hundreds of children lining the streets
of Baghdad giving them the “thumbs-up” sign. The Americans did not realize that in Iraq the thumbs-up sign tradi-
tionally was the equivalent of the American middle-finger salute” [Ibidem, p. 243].

In some cultures touching is an important aspect of communication, while in others public physical contact
is unacceptable.

E.g. In public places, the English make strenuous efforts not to touch strangers even by accident. If such an acci-
dent should occur, apologies are fulsome but should never be used as an excuse for further conversation. On crowd-
ed public transport where it is sometimes unavoidable, physical contact with a stranger is permitted, but in such cir-
cumstances, eye contact should be avoided at all costs.

The Russians are quite tolerant of touching and usually do not find it necessary to apologize except for situations
resulting in possible physical pain or damage to belongings.

No two national groups see the world in exactly the same way. Perception is the process by which each individu-
al selects, organizes, and evaluates stimuli from the external environment to provide meaningful experiences
for himself or herself. Perceptual patterns are neither innate nor absolute. They are selective, learned, culturally de-
termined, consistent, and inaccurate.

Deborah Tannen in her book You Just Don’t Understand shows how men and women from the same culture,
even from the same families, often misunderstand each other because of different assumptions they make about the
purposes or goals of their communication. A man may wish to make a woman happy by giving her a gift of some-
thing she really wants. He asks her what she would like to have for her birthday — she can ask for anything [5].

Unfortunately, what she wants more than anything else is for him to know intuitively what she would like
to have. According to D. Tannen, men and women, at least in North American society, tend to differ in their concern
for explicitness or for indirection. A woman is likely to think it is important for someone to show how well he
knows her by not having to ask explicitly what she wants. A man in that situation, however, feels best about the sit-
uation if he is told quite directly and explicitly how he can make her happy.

Language is ambiguous. This means that we can never be certain what the other person means whether in speaking
or writing.

In the first place it should be clear that communication works better the more the participants share assumptions
and knowledge about the world.

Where two people have very similar histories, backgrounds, and experiences, their communication works fairly
easily because the inferences each makes about what the other means will be based on common experience and
knowledge. Two people from the same village and the same family are likely to make fewer mistakes in drawing
inferences about what the other means than two people from different cities on different sides of the earth.
The greater the difference in background between senders and receivers, the greater the difference in meanings at-
tached to particular words and behaviors.

In the contemporary world people are in daily contact with members of cultures and other groups from all
around the world. Successful communication is based on sharing as much as possible the assumptions we make
about what others mean.
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BJIMAHUE KYJbTYPbl HA KOMMYHUKATHUBHOE NIOBEJIEHUE I'OBOPAIIEI'O
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KoMMyHHKaTHBHOE ITOBEAECHHE TOBOPSIIEro B OOJBIION CTENEHN 00YCIOBICHO TeM, K KaKOH HAIllMOHAIBLHOW KyJIbType NMpHUHAI-
JIEXUT KOMMYHHKAHT, KaKie HOPMbI 1 KOHBEHIIMU MPUHSATHI B OOIIECTBE, YaCThIO KOTOPOTO OH siBIAeTCs. Yem Oorblie Mbl Oy-
JIeM 3HaTh O IPaBUJIAX PEYEeBOrO MOBEICHUS HOCHUTENEH s3bIKa, TeM 3G (EeKTHBHEE MBI CMOXKEM OOIIAThCSA ¢ HUMH, HCIOJIb3Ys
pa3IHYHbIE S3BIKOBBIE CPEICTBA, TPHEMIIEMBIE ISl TAHHOTO OOIECTBA.

Knrouesvie crnosa u d)pagbz: KYyJIbTypa; HEHHOCTHU U PUTYyaJIbl; KOMMYHUKATUBHOC ITOBECACHUEC, STHOKYJIbTYPHBIC 0COOCHHOCTH.

VK 81°367

B dannoii cmamve paccmampugaiomcs anenoazviuHvle pekiammble meKcmol ¢ MOYKU 3PeHUs Meopul peuesulx aK-
mog ([oc. Cépnv). Ouesudno, umo «Oupekmusey (8 CUly C80ell NPAsMAMUYECKOl CeMAHMUKU) NPEeOCMAGLeH 8 HUX
secbMa WUPoKo u obradaem CEOUMU CHPYKIMYPHLIMU U QYHKYUOHATLHBIMU OCcODeHHOCmAMY. Bviasnenue smux
ocobenHocmell U ecmbs yelb OAHHOU nyoaukayuu. B xo0e nposedenno2o ucciedosanus yoaiocs Onpeoeiums «mu-
NUYHBIEY U (HEMUNUYHbIE) OUPEKMUBYL, YCMAHOBUMb OONOIHUMENbHbIE OMMEHKU 3HAYeHUl, npUcywue Oupexmu-
8aM, U A3bIKOBbIE CNOCOOBL UX vipadiceHus. Tax, nodyoumenvhoill 3Qpexm modxcem 00CmMueamvcs NOGMOPOM Oni-
OEbHBIX €08, TEKCUHECKOU CeMAHMUKOU 21a20108, NaApYeLTUPOSAHHbIMU KOHCIMPYKYUAMU U HEKOMOPbIMU 2paghu-
YecKUMU Cpeocmeami.

Kniouegvie cnosa u ¢hpasvl: nparmatuka; pedeBoil akT; JUPEKTUB; PEKIAMHBIN TEKCT; PEKBECTHB.

BoeiikoBa AHHa AHJIpeeBHA, K. PHUIION. H.
Mockoeckuii 2ocydapcmeennblil mexnuyeckuu ynueepcumem umenu H. D. baymana (punuan) 6 e. Kanyee
a.voejkova@list.ru

CTUWINCTHUYECKASA NIPAIT'MATHUKA AHI'VIOA3BIYHBIX PEKJTIAMHBIX TEKCTOB
(HA ITIPUMEPE TUPEKTUBHBIX PEUEBBIX AKTOB)

B JNMHTBHCTHKE TEPMUH «IIparMaTHKa» yrnoTpediseTcs 1l 0003HaueHHs 00JacTH UCCIEIOBAaHHUS B CEMUOTHKE
U S3bIKO3HAHUH, «B KOTOPOH M3y4aeTcs (PyHKIMOHUPOBAHHE S3BIKOBBIX 3HAKOB B PEUEBOM akTe (BOIPOCEHI, CBSI3aH-
HbIE C BEIOOPOM M BapbUPOBAHHEM 3HAKOB B 3aBUCHMOCTH OT XapaKTEPUCTUK CYOBEKTa U aJpecara peduu, CUTyalnu
0OIIeHNS, OTHOIIECHHUS MEX/Ty KOMMYHHUKAaHTaMH, IIeJIe ¥ MOTHBOB BBICKa3bIBaHUA U T.1.» [14, c. 92]).

CyuiecTByeT MHEHHE, YTO HanboJjiee 11e1eco00pa3HbIM H3yUYeHUE PEKIIaMbl MPEACTABISETCS ¢ TO3UIINH, Tpexie
BCETO0, MPAarMaTHKH, TaK KaK OHA «M3y4aeT BHICKA3bIBAHUE C TOUKH 3PEHUS €T0 WIIOKYTHBHOU pyHKIMm» [9, c. 225].
SAnpo HNOHSTHS WITTOKYTUBHOM CHIIBI COCTABISIET WIJIOKYTUBHAS LIEJIb — CAMO HAMEPEHHE TOBOPSILETO, HAIPaBICH-
HOE Ha OIpENeIEHHOE B3aUMOJEHCTBHE C afipecaToM (yTBEPXKICHUE, BOIPOC, IPHKa3, Mpockba u npyrue). Pexmam-
HBII TEKCT JK€ — 3TO IPOIYKT, MIPEACTABISIONINA OPraHMYHbIH CIUIAB BCEX JIMHI'BUCTHYECKUX CPEJCTB, MMEIOIINXCS
B s3bIKe ((OHETHYECKUX, MOP(OJOTHMIECKUX, CHHTAKCUYECKHUX, JIEKCHYECKNX), C LEJIbI0 OKa3aHHs BO3ACHCTBUS
Ha LEJICBYIO ayTUTOPHUIO. B CBS3M ¢ 3TUM CTaHOBHUTCS IOHATHO, IOYEMY MHOTUMHU aBTOpaMHU peKJiama paccMaTpH-
BaeTcst Kak MaHuIyisiTuBHast kommyHukanus (0. B. Poxxnectsenckuii, A. H. Jlebenes-JIrooumos, O. A. deodanos,
JI. H. ®enorona, E. B. Mensenesa, 0. K. ITuporosa, JI. U. Prommmna u gpyrue) [5; 7; 10-12; 17; 18], a uucno uc-
CJIeIOBAaHUH IparMaTHKH pekiIaMHOro Texcra HeykiioHHO pacreT (E. I'. Tonkynosa, T. H. JIusmmm, E. A. Tepmyrosa,
H. B. KopoTuenxko u npyrue) [4; 6; 15; 16].

OpHoit n3 HamboJee pa3pabOTaHHBIX KIIACCH(HUKANNN MIUTOKYTUBHBIX aKkTOB sBisieTcs Teopus k. Cepist. AB-
TOP BBIJCTSIET CJICAYIONINE THUIIBI PEYEBBIX aKTOB: KOHCTATHBBI, IIPOMHICHBBI, MEHACHUBEI, TeP(OPMATHUBEI, TUPEKTH-
BBl (HHBIOHKTUBHI M PEKBECTUBHI), KBeCUTHUBHI [13, c. 167]. OdueBuaHO, 9TO B PEKJIAMHBIX TEKCTaX ¢ OOJBIIEH HITH
MEHBIIEH YaCTOTHOCTBIO MPEACTABICHO BCE 3TO PEeUeBOE MHOroo0pasme, OHAKO KaX/bli U3 3THX aKTOB oOlamaeT
CBOUMH CTPYKTYPHO-(YHKIIHOHAJIBHBIMU OCOOCHHOCTSIMH, YTO MOJTBEPIKAAETCS, B YACTHOCTH, HAIIMMH HPEIbIIY-
MMy nyonukanusivu [1; 2].

Llenpto maHHOWM cTaThu sBIsieTCs 0030p pPE3yAbTAaTOB aHajiM3a Haubojee pPacHpOCTPaHEHHBIX JAMPEKTHUBOB,
BCTPEUAIOLIMXCS B AHIJIOSI3BIYHBIX PEKJIAMHBIX TeKCTaX. B KauecTBe MCTOYHHMKOB TEKCTOB IOCIY)KHIIM HOMeEpa
3a 2015-2016 rr. TaKuX MepHOANYCCKUX aHTIIO3BIUHBIX H3aHui, kak Harvard Business Review, Sports lllustrated,
Psychology Today, Money, The Economist, GEO, Women'’s Health, Outside, The New Yorker, Southern Living n np.

HawnGonee TunuaHON (hOpMOI ANPEKTHBOB SBIAIOTCS HMOBEIUTENbHBIC MPEATIOKEHH, 00pa3oBaHHbIE NP MO-
Mo nHpUHUTHBA O0e3 Jactuilsl t0: Choose your own Dettol (Boibepume saur coocmeennwiti Dettol) [21] (3mech
W Janee mnepeBoj| aBropa crath — A. B.); Fly Emirates 10 Prague and enjoy a complimentary hotel stay for up
to two nights. Keep discovering (Jlemaiime camonemamu asuaxomnanuu Emirates ¢ Ilpazcy u wnacraoumecw
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