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Cmambsi NOCBAWCHA UZYHEHUIO YUACMUSL KOHCIPYKYULL ¢ MOOANbHBIMU KOMNOHEHMAMU 8 Peanu3ayuu KOMMYHUKA-
MUBHO-NPASMAMUYECKO20 NOMEHYUALA HCAHPA OUBHEC-COBEWAHUA. YUumbleas Cneyupuky co8pPeMeHHo20 anaio-
A3BIUHO20 OUSHEC-OUCKYPCA U OOHO20 U3 €20 JHCAHPO8 — OUZHEC-COBCWAHUSL, ABMOD BbIAEIem HAUDOee PeKyppeHIn-
Hble QYHKYUU 0eOHMUUECKUX MOOATbHbIX KOMNOHEHMO8 6 BbICKA3bIBAHUAX €20 YUACMHUKOG (0I5 blPAJICeHUs. TOY-
KU 3peHUs, NOMNCENanUs, 3a0anus U Op.) U INUCIEMULECKUX MOOAIbHbIX KOMNOHEHMOG (OISl BbIPANCEHUS Jcena-
MenbHOCMU, He0OX00UMOCIU, 8030€LICEUsL BHEULHUX 0OCTNOSIMEeNbCmE U Op.).

Kniouegvie cnosa u ¢hpasvl: KOMMYHUKaTUBHO-TIParMaTHYECKUI MOTEHIUAN; OM3HEC-TUCKYPC; OM3HEC-COBEIIAHHE;
JIGOHTHYECKAsI MOJIAJIbHOCTD; SITUCTEMHUYECKast MOJAAbHOCTD.
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AKTYAJM3AIIAA KOMMYHUKATABHO-IPATMATUYECKOI' O TOTEHIIAAJIA KOHCTPYKIMI
C JEOHTUYECKUMHU U SIMCTEMHUYECKUMHA MOJAJIBHBIMHA KOMIIOHEHTAMMAX
B AHTJIOA3BIYHOM JUCKYPCE BU3HEC-COBELIIAHUSA

B cuny toro, yTo mparMaTMka JeJIOBOTO THCKypca B IEJIOM M OHM3HEC-COBELIaHMS B YACTHOCTHM HalpaBiieHa
Ha OCYIIECTBJICHHE IMPOIYKTUBHOTO COTPYAHHYECTBA, COMMKEHHE TO3UIMH M AOCTIKEHHE LeJed, 3TO HE MOXKET
HE BIUATH HA TTOJ00P U paclpe/ieIeHUe SI3BIKOBBIX cpeAcTB. KoHeuHO, Heb3s OTPUIATh TOT (PaKT, 4TO 3a OCIIEIHNE
JIECSITAICTUS TIO3UITUH JISIIOBOTO aHTIMICKOTO KaK OCHOBHOTO MHCTPYMEHTa BepOallbHOW WHTEPaKIMU B cepe Om3-
Heca MpeTepIieNy Uelblid psax n3MeHeHui [2]. Cpenu Hanboee 3aMETHBIX MPOIIECCOB MOXKHO HA3BaTh «IECIEIAANH-
3alHI0» U «IETEPMUHOJIOTH3AINIO» IKOHOMUYECKOW TEPMUHOJIOTHH;, 3aMEIICHUE OTPUIIATEIFHBIX MParMaTHISCKIX
KOMIIOHCHTOB CHHOHUMHWYHBIMH BBIPKCHHUSMH C TO3UTHUBHON WIIM HEHTPalbHOM IparMaTHKOM; pacmpocTpaHCHUE
00pa3HOM JIGKCHKH KaK CIEACTBHEC «THOPHIHOCTH» M «HHTEPTEKCTYaJbHOCTH» COBPEMEHHOTO OWM3HEC-OOIICHUS,
MIPOHUKHOBEHUE Pa3rOBOPHBIX OOOPOTOB, MOJIOJICKHOTO CIICHId, KAPrOHM3MOB M BYJIBrapH3MOB B O(HIHUAIBHO-
JIENIOBYIO Pedb; TeHJICHIIMIO K JEMOKPATH3alUH BEPTHUKAIBHOTO OU3HEC-00IIEHNSI U CHI)KEHHE YPOBHS O(UIIMAIBHO-
CTH OM3HEC-KOMMYHHKAIIUH B TIOJIB3Y CO3AaHU HEMIPUHYXIEHHOH atMocdeps! U T.4. [7, c. 101-102]. Tem He MeHee
«OKECTKUI OTOOP SA3BIKOBBIX CPENCTB, MPUEMIIEMBIX IS HCIIOIB30BAHU» M «COOTBETCTBYIOIINX BCEM CYIIECTBYIO-
ITUM KOHBEHIIMOHATHLHBIM NPEANMCAHUSAM U TPEOOBAHUSIMY, OCTACTCS MOKA €IIle «OTHOHN U3 crenn(pUIeCKIX YepT aH-
JIMHACKOTO JIeJ0Boro oomenus» [Tam xe, c. 143].

MBEI oCTaBUITH Tiepe]] COO0I IeTb — ONPE/ICITUTE POJIb BepOATBHBIX OIIEPATOPOB B aKTyaIH3aIlMd KOMMYHHKATHBHO-
MparMaTHIECKOro MOTCHI[MANa OM3HEC-COBEIIAHKS B COBPEMEHHOM AHIJIMHCKOM SI3BIKE Ha TPUMEpe KOHCTPYKIIMI
C MOJAJLHBIMM KOMIIOHEHTaMu. B kadecTBe 3agau ucclieIoBaHMsI MBI 3alUlaHUpOBaNin: 1) JaTh ompenesieHUe Bep-
0aJBHBIM OIIEpaTOPaM JKaHPA B IEJIOM M KOHCTPYKIIHSAM C JCOHTUICCKUMH M STIHUCTEMUYECKUMU MOIAIbHBIMU KOMIIO-
HCHTaMH KaK COCTABHOW YacTH BBIIICYKA3aHHBIX OIMEPATOPOB; 2) MOA00PaTh MPUMEPHI HCIOJIE30BAHUS KOHCTPYKIIUI
C ICOHTUYECKUMH U SMUCTEMUIECKUMH MOJAIbHBIMIA KOMIIOHEHTAMH B aHIJIOA3BIYHBIX OM3HEC-COBEIAHMAX; 3) orpe-
JIETUTh KOMMYHHKATHBHO-TIPATMAaTHYECKUI TOTEHIMANT W (QYHKIMOHANFHOE Ha3HAuY€HHWE JAHHBIX KOHCTPYKITHA.
AKTYaJbHOCTh WCCICIOBAHUS MOATBEPKAACTCSA TEM, YTO OOJBIIMHCTBO IOMBITOK aHANIN3a TAKOTO CIIOKHOTO BHIA
KOMMYHHUKAIINY, KaK OM3HEC-COBEIaHNe, OTHOCUTCS K Pa3psily TEOPHH YIPABIEHHS, a HE K 00JIacTH JMHTBUCTHYC-
CKMX TOIX0m0B. HaydHas HOBM3HA OTpakaeTcs B BOSMOXKHOCTH TPHUMEHEHHS KOMMYHHKATHBHO-TIPATMATHYECKOTO
MOJIX0JIa KaK CAMOCTOSATEIBHOTO HAYYHOTO HATIPABIICHHUS, BIIAJICFOIIETO COOCTBCHHBIM HHCTPYMEHTAPUEM M METOJI0JIO-
rudeckoii 06a3oii [1, c. 30-31], yTo MO3BOJIAET O-HOBOMY B3TJISIHYTh Ha MPUPOY YKA3aHHOTO JKaHpa.

B cuity BEIOpaHHOTO HAMU KOMMYHHKATHBHO-TIParMaTHYECKOTO MOJX0/1a K aHAIH3y TUCKYpca, B Ka4ecTBE Bep-
OasbHBIX OINEPATOPOB JKaHpPa «OU3HEC-COBEIIAHUEY MBI MIPE/IIOJIaracM H3Y4UTh SI3BIKOBBIC CPEJICTBA, MPE3CHTYIOIINE,
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BO-IICPBBIX, €T0 CTPYKTYPHO-apPXUTCKTOHHYCCKIE 0COOCHHOCTH U, BO-BTOPBIX, JIOKAIBHBIC TIPArMaTHYCCKUE BO3MOXK-
HOCTH JICKCHYECKOTO ypOBHs. [0 CTPYKTYpHO-apXUTEKTOHHYSCKIMHA OCOOCHHOCTSMHU MBI TOApa3yMeBacM CIICIIH-
(ugeckue KOHCTPYKTHBHBIE KOMIIOHEHTHI, KOTOPEIE YJacTBYIOT B CTEPEOTHITHOM TIOCTPOSHHHU Tekcra. s ompene-
JICHUS POJIA CTPYKTYPHO-apXUTEKTOHUIECKUX OIepaTopoB B CO3MaHIH CIEIUPHIECKOTO KOMMYHHUKATHBHO-TIParMaTH-
YEeCKOTO MPOCTPAHCTBA JKaHpa «OM3HEC-COBEIIAHIE» B COBPEMEHHOM aHTJIMHCKOM SI3BIKE MBI BBIICIUIIN TaKUe TPHU-
cylue JaHHOMY JKaHPY PHUTYaIN3WPOBAaHHbIE KOMMYHHKATHBHBIC 3JIEMEHTHI, KaK MPOIEAypHbIC, (PyHKIIMOHAIBHBIE
1 3TUKeTHBIe. UTO KacaeTcs JeKCHKO-TIParMaTHIeCKNX OIepPaTopoB, TO UX POJb B aKTyaJH3allMd KOMMYHHKATHBHO-
MIParMaTHYECKUX AaCIEKTOB AHTIIOA3BIYHOTO OW3HEC-COBEIIAHMS MOYKET OBITH OMpeAesicHa ITOCPEICTBOM aHalln3a
0COOEHHOCTEH MCIIONIb30BAHUS JIMYHBIX MecToMMeHHH “I” (51) u “we” (MbI), JJEKCUYECKOH KaTeropuu HeonpeelieH-
HOCTH U KOHCTPYKIHUH C JEOHTUYCCKUMH U SMUCTEMHYCCKHUMHU MOJAJIbHBIMUA KOMIIOHEHTaMH. B TaHHO#H cTaThe MBI
IUTAHUPYEM OCTAHOBHUTHCS HA MOCJICHEM U3 BBIIICTICPEUHCIICHHBIX TYHKTOB.

Kak cuutaer U. U. 'opuHa, «HOHSATHE MParMaTUKM. .. UMEET OOLIMPHBIC 00JIACTH MEPECECUCHUS C MOHATHEM MO-
JansHOCTH [4, ¢. 104]. IloguepkHyB 0COOBIH cTaTyc MOJANBHBIX CJIOB B CHIIY UX «METaTEKCTOBOCTUY U «MHOPOIHO-
CTH» B MPEJIOKEHUH, OHA OTMETHIIA, YTO OHHU OJIUICTBOPSIOT «BTOPIKEHHE CYOEKTHBHO-PE(IICKTHPYIOIIETO Havaia
B CTPYKTYPY BBICKA3BIBAHUS», «OTPAKAIOT B3aNMOJICHCTBUE TOBOPSIIETO U CIYIIAIOIIET0, BEIPAXKAIOT YBEPECHHOCTS,
JIOCTOBEPHOCTH, COMHUTEIBHOCTD, PEANBHOCTh U APYTHE 3HAUYCHUS BHICKA3bIBAHU» U «aKIICHTHPYIOT BHUMaHHE pe-
[UIHAEHTA Ha HanboJiee BA)KHBIX MOMEHTAX COOOIICHMS, C TOUKH 3peHUs roBopsimiero» [Tam xke].

Crnoxno Takxke He cornmacutbest ¢ H. C. BanruHOM, KOTOpasi, OTMETHB BHICOKYIO CTENICHb H3YYEHHOCTH MOJalb-
HOCTH KaK ()eHOMEHa, OTPa)KaIoIIero «OTHOIICHHE TOBOPAIIETO K COACP)KaHUIO BBICKAa3bIBAHUS. .. U OTHOIICHHUE T10-
CJIEJTHETO K JICHCTBUTEIHHOCTIY Ha YPOBHE MPEUTOKEHHS, IIPHUILIA K BEIBOAY, YTO B KOHTEKCTE PEYCBOM CHUTyallnu
«IparMaTuka JaHHOW KaTerOpHH 3HAYUTEIBHO PACIIUPSCTCS, U HA MEPEAHUM IUIaH BBIABUIACTCS CaM aKT KOMMYHH-
karum» [3, ¢. 64]. JleicTBUTENEHO, MOJIATBHBIE CIIOBA U KOHCTPYKIIMU 00J1a/1al0T CIOCOOHOCTHIO HAIIPABIIATH a/ipeca-
Ta, Jenas akKieHT Ha MH(OPMAIMOHHO-BAKHBIX KOMMYHHUKATHBHBIX YYaCTKaX, MAapaUICIbHO BBIMOIHSS HHTCIPH-
pytoriye GyHKIUH B OpraHU3aliy BCETO BhICKa3biBaHUs. OHU BO3SHUKAIOT B PEUYH B TOM ClIydae, €CIId, IIOMHUMO Ipe-
cie0BaHus OOIICH TUCKYPCUBHOMW 1EIM — OBITh MPABUIIBHO MOHSATHIM, aJPECAHT «aKTHBHU3UPYET aBTOPCKYIO MO3H-
LU0, CTAPasCh BBIPA3HUTh CTEIICHb CBOCH OTBETCTBEHHOCTH 32 COJIEPXkKAHUE COOOIIeHU» [4, ¢. 104].

A. P. MyxTapy/ulnHa MOAYEpKUBACT JOMUHHUPYIOIIYIO POJIb aJpecaHTa B paMKaX KOMMYHHKATHBHOTO B3aWMO-
JIEHCTBUS ¢ aJpecaToM, BO3HHUKAOIIYIO BCICICTBHE €T0 CIIOCOOHOCTH OMPENCISTh «IIeTH U UHTCHIIMHA COOOIICHUSD,
nepesaBaTh COOCTBEHHYIO OIIGHKY W OTHOIICHHE K cOOOImIaeMoMy, IMOMEIIas aapecara B 30HY «MEHTAJbHO-
SMOLIMOHANILHOTO BO3AecTBUsA» [6]. OHa oTMeuaeT, uto u3 BbiaeneHHbIX O. H. JlaryToii anetnueckoro, SIucTeMHu-
YECKOT0, JCOHTUYECKOT0, BPEMEHHOI0, aKCHOJIOTHYECKOTO U M30MPaTeIFHOTO BAPHAHTOB MOJAIBHOCTH [S] ¢ MO3H-
UM TIPArMaTHIEeCKOro aclekTa KOMMYHHUKATHBHOTO B3aMMOJICHCTBUS HAMOOIBIIHHA HHTEPEC NMPEACTABIIOT JEOHTH-
gecKuil (MpeANMCHIBAIOMIN, BRIPaXCHHBINH B TIOOYKICHUH K KOHKPETHBIM JIEHCTBUSAM B (OpME COBETa, MOXKEIaHNS,
KOMaH/IbI, IPaBHJIa MOBEICHNS WM TIPUKa3a), SIMACTEMUIECKUH (OMMCHIBAIOMINI, BEIPAYKEHHBIH B HHPOPMAIIIH O Xa-
pakTepe NPUHATHS U CTETIEHH 00OCHOBAaHHOCTH 3HAHMS) M aKCHOJOTHMYECKHH (OICHWBAIOMINH, BBHIPAaKCHHBINH B MH-
(opmanmy 0 IIEHHOCTHON CTOPOHE MOCTYINKA, (aKkTa, COOBITHS) THIIBI, C YI€TOM €0 MEPCHEeKTHBEI: «II€PCOHATHHON
(YHKIIMOHAEHON MEPCIEKTHBE (MOJANBHOCT UCXOANUT JIMYHO OT aBTOpPa) JIH00 «(PYHKIIMOHATBHON MEPCHIEKTUBEI
OTUYXKICHUSD» (MEKIMYHOCTHASI MOAATBHOCTh UCXOIUT OT IPYToro Juua) [6].

Mpl, yunuThiBas cnenuuKy M3yd4aeMOro HaMU OWM3HEC-COBCIIAHUS KaK JKaHpa COBPEMEHHOTO AHIJIOSI3BIYHOTO
OM3HEC-TUCKYpPCa, CY3IIH PAMKU HCCIICOBAHNS B aCMICKTE TMOABHIOB CYOBEKTHBHOM MOJAIBHOCTU IO ABYX HanOO-
Jiee peKyppEHTHBIX B HAIIEM CIy4yae KaTeropuil — IeOHTHYECKOW U anucteMuyeckoi. IIpruHrMasl Bo BHUMaHue 1ua-
MAa30H 3HAYCHHUN B paMKaX YKa3aHHBIX THIIOB MOJAIHOCTH, MbI BBISIBIUTH OBITOBAHHE KOHCTPYKIIUI IBYX KaTErOpHUil:

1. C meoHTHYEeCKHMM MOIAIbHBIM KOMIIOHCHTOM: We can (MBI MOKeM), We can’t dO that (MbI HE MOJKEM TaK J€J1aTh),
you can (Bbl MOXeTe), We need (Ham Hamo), we should (sam crenyer), we need fo (Ham Hano), We have fo (Mbl JOTDKHBI),
you need fo (Bam Has1o), you have fo (bl nomkHsl), | need 7o know (mue Hajo 3uath), | think you should (s gymato, Bam
crenyer), We could do with (Mb1 MOTJIH OBI CIIPABUTHCS C...) U Ap. (31€Ch U Jlaliee MepeBo/l aBTopa CTaThu. — . A.).

2. C 3nHMCTeMHYECKHM MOJAIBHBIM KOMITIOHEHTOM: YOU could (Bbl Morim Ob1), We could do that (MbI MOTIIH OBI
c/ienaThb Tak), We might be able to (Mbl, BO3MOXXHO, Moritu Ob1), We should be able to (Mbl 00sI3aTEIHHO CMOXKEM) U JIP.

Vcxons U3 Hamiero MOHUMAaHHsI JEOHTHYSCKOW MOJAIBHOCTH KaK MOOYXICHHS YYACTHUKAMHU COBCIIAHHS JAPYT
JpyTa uin camux cebs (Kak 4ICHOB KOMAH[Ibl) K JACHCTBHIO, Mbl OIPEACIMIN Y€ThIPE OCHOBHBIC (D)YHKIIUH, BBITOJI-
HSIEMBIC KOHCTPYKIMSAMH C JCOHTHYCCKHM MOIAIbHBIM KOMIIOHEHTOM:

1. BobIpakeHue TOYKH 3peHHs / peKOMEHTAIMSA:

“Stephanie: Well, I’ve been working more on cheaper solutions than that just in case there are budget problems.
I thought we could do some effective online promotion, which is actually very cheap, and I think we should aim to do
anyway. Direct mailing but also register the site effectively with search engines so anybody who goes onto the Internet
and is looking for business solutions would come up with our website. — Courtney: Yeah, we should definitely do
some of that” [9, p. 157-158]. / «Ctedanu: Hy, s Oomnplie 3aHMMaIOCh MOUCKOM 00Jice JACIICBBIX PELICHUIA, Ha TOT CIIy-
Yaii, €CJIM BO3HUKHYT MMPOOJIeMbI ¢ OrokeToM. S moymara, 4To Mbl MOTIIH ObI clienaTh d3PQEKTUBHOE MPOIBHKCHUEC
B MHTEepHETE, YTO JEWCTBUTEIBHO JICIICBO, U 5 JyMar, 4TO MBI, B JIOOOM Ciydae, JOJDKHBEI crenath 310. Chenath
MPSIMYIO TOYTOBYIO PACCBUIKY, 3apETUCTPUPOBATH CAWT C MOUCKOBBIMH CHCTEMaMH, YTOOBI JFOOOW, KTO BBIXOIUT
B MHTEepHET 1 UIneT OM3HeC-peIeH s, CMOT HaifTh Hai caifiT. — Koptau: Jla, MBI OTipeieIeHHO TOJDKHEI 3TO CICTIATh.

KomMMmyHHKaTHBHAS CUTyaIlUsl, B KOTOPOH peam3yeTcs NaHHBIA MPUMEP, BKIIOYAECT B CEOSl «MO3TOBOM INTYPM)
TI0 OpraHM3aIii PEKIAMHBIX MEPONPUATHI W 3aIlyCKy HOBOTO BeO-caifta ¢umpmbl. Kaxplii U3 yJacTHUKOB MOIYYHIT
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YCTAHOBKY IpeJiCe/aTelisi O MOMCKe HanboJjee BHITOIHBIX BapuaHTOB, M CredpaHu, BOCIOJB30BaBIIMCH KOHCTPYKIMEH
C ZIGOHTHYECKMM MOJAJILHBIM KOMIIOHEHTOM ‘‘should”, BBICKa3bIBa€T CBOIO TOUKY 3PEHHSI M BHOCHUT PEKOMEHIAIHIO TIPO-
nBuraTh pexiamy B Uareprere (and | think we should aim to do anyway), 4to HaXOMUT MOIUIEPXKKY CO CTOPOHBI €€ KOJI-
neru KopTHu, IpUMEHUBIIER B OTBETHOM pernmke aHanoruubiid nprem (Yeah, we should definitely do some of that).

2. TloxeaaHue:

“Stephanie: And then, going back to cheaper solutions, we could use the contact base we’ve got, the market re-
search we’ve been doing for this new website. We’ve got some very good contacts where I think we could send out
glossy brochures, maybe a CD demonstration, CD ROM demonstration of the site to human resource managers, train-
ing managers. — Courtney: Yes, that's a good idea” [Ibidem, p. 158]. / «Credanu: U1 3arem, Bo3Bpaiasce Kk Ooiee
JICIIEBBIM PEIICHUSAM, MBI MOTJIH ObI UCIIOJIb30BaTh 023y KOHTAKTOB, KOTOPYIO MbI MOJYYHJIH, UCCIICIOBAHUE PHIHKA,
KOTOpOE MbI JIEJal JUIs 3TOr0 HOBOTO BeD-caiiTa. Y HAC eCTh O4€Hb XOPOLINE KOHTAKTHI, [0 KOTOPHIM MBI MOTITH ObI
pasociarth IIISHIEBbIE OpOLIIOPBI, MOXKET OBITh, PA30CIaTh JEMOHCTPAIIMOHHBIE JICKU CaiiTa MEHeDKepaM o Hepco-
Hally, MeHeKepam 1o o0yuenuto. — Koptau: Jla, 310 Xoporuas uaes».

JlanHblil npuMep ObLI peai30BaH B paMKaxX OIMHMCAHHOW B MPEbIAYIIEM ITYHKTE KOMMYHHUKATHUBHON CHTYallUH.
B xoze npojomkaroiierocst 00CyxeHus npeacTosiield pekiaMHoi kammnannu CtedaHn Noc/ie0BaTeIbHO HCIIOJIb-
3yeT KOMMYHHKAaTHBHBIE XOJbl C JICOHTHYECKHM MOJIAJIbHBIM KOMIOHEHTOM “could”, oTpakaromue ee mnpemasio-
JKEHHE-TIOKEIIAHNEe O BO3MOXHBIX BapHaHTaX IMOTEHIIMAJIbHBIX JeHCTBUIM pykoBozicTBa (Gupmer (...we could use
the contact base; ...\ think we could send out glossy brochures).

3. 3ananue/npocnda:

“Donna: Someone needs to order the new ones, probably in the next couple of days. Colin?” [11, p. 140-141]./
«KT0-TO MOMKEH 3aKa3aTh HOBBIC, BEPOSATHO, B Oyrkaiiimue napy aaeid. KoymH, cMoxenib?».

JlaHHbIi puMep ObLT pean30BaH B CICAYIOIICH KOMMYHUKATHBHOM cutyarnuu: JJoHHa — pejiceaTels CoBella-
HHS, HAa KOTOPOM 00CyXJ1aeTcst BONpoc o(opMIIeHUsI BUTPHUHBI Mara3uHa MOJIEJISIMH HOBOW Koyutekuun. OHa fenaer
3aMe4yaHue 10 MOBOJY HEYAA4yHO MOJ00paHHBIX MAaHEKEHOB M 0O0OpaIaeTcsi K OJHOMY W3 YYaCTHHKOB COBEILAHUS
C 3aJ]laHMEeM 3aKa3aThb HOBble. KOMMYHHMKaTHBHBIN XOJ, MOCPEICTBOM KOTOPOTO OHA MBITAETCS JAOCTHYL MCKOMOM
KOMMYHHKATUBHOH IIEJTH, BKJIFOYACT B ceOs1 MOJANBHBIN KOMIIOHEHT “need” M mpeacTaBisieT co00i mepcoHaI3upo-
BaHHOE 3a/IlaHNe, OOpaIIeHHOE K TIOTCHIIMAIBHOMY HCTIOJHHUTEIIO (Someone needs to order the new ones... Colin?).

4. PacnopsixeHne/npuKas:

“Jack Dexter: It’s quite a nice idea. We’d gain market share probably, and we need to do that. But I think we’d
have to look at cutting costs throughout our business, and we might run into resistance from the Unions” [9, p. 163]./
«Jlxek Jlexcrep: D10 xopomrast uzaes. Tak Mbl, BEPOSTHO, IMOJyYHM JIOJIIO PBIHKA, M HaM HYXHO 3TO CHENaTh.
Ho s mymaro, yTo Ham NpHIETCSI PacCMOTPETh COKpAIEHHE PAacXO0JIOB MO BCEMY NPEANPHUITHIO, U TYT MBI MOXEM
CTOJIKHYTBCSI C COIPOTHBIIEHHEM CO CTOPOHBI PO COI030BY.

B naHHOM cilydae KOMMYHUKATHUBHAsI CUTYalllsl BKIIOYaeT B ceOsi oOCyxaeHue mpoOiieM, BO3HHUKIINX HA JTare
pa3pabdoTKK HOBOI MOJIETM aBTOMOOMJISL Ha O/THOM M3 OPUTaHCKHX NPEIIPUSITHI aBTOMOOMIBHON TPOMBILUIEHHOCTH.
IIpencenarens coBemanus, ek Jekcrep, MOJIOKUTENBHO pearupyeT Ha MPENIOKEHNUE CBOEH NOTYMHEHHON COKpa-
TUTH PACXO/Ibl, O3BYYHBAET APTYMEHTBI B €r0 MOJIb3Yy M 3aTeM, MPUOETHYB K BBEACHHIO KOHCTPYKIMU C MOJAIBHBIM
KOMITOHEHTOM “have t0”, TpaHc(hOPMHpYET ero B pacropsbkeHHe Ut Bcex yuacTHHKOB coBetuanus (I think we’d have
to look at cutting costs throughout our business...), TeM caMbIM MOOYX/Iast UX K OUCKY HEOOXOJUMBIX PEILICHHH.

Omnpenenus jjist )KaHpa OM3HEC-COBEIIAHMS SMHUCTEMUYECKYI0 MOAAIBHOCTh KaK BBIPQXKEHHE CTENeHH 000CHO-
BaHHOCTH WJIM XapaKTepa MPHUHATHS UHPOPMAIUH, TepelaBacMOl KOHCTPYKIHUAMHU C SMUCTEMHUYECKUMH MOIalTb-
HBIMHM KOMITOHEHTAaMH, MBI ONIPEEIHIN UX QYHKIMOHAILHOE Ha3HAYECHHUE CIICAYIONINM 00pa3oM:

1. Bbipa:keHue Ke/1aTeJIbHOCTH:

“Paul: By which time we'll have more of an idea of the sort of budget that we’re working with? — Stephanie: Shall we
cost some of these things and see... So that we can..? — Courtney: I've got some research | can look at” [Ibidem, p. 158]. /
«ITon: Kornma y Hac OyneT Goibiie HHGOpMAIUN 0 OFO/KETE, C KOTOPEIM MBI pabotaeM? — Ctedannu: MoxeT OBITh,
HAM CTOMT KOE-YTO PAaCCUMTATh M MOCMOTPETh..? UT0ObI Mbl MOTIIH. .. — KopTHU: YV MeHS ecTh KOe-Kakue JaHHbIE,
KOTOPBIE sl MOT'Y M3JI0XKUTHY.

B ¢unane yxe ynoMsHyTOro HaMH paHee COBEIIAHHS [0 OPraHU3alMU PEKIAMHOM KaMIIaHUH U 3aI1yCKYy HOBOT'O
BeO-caiita ¢pupmsl 1o, ero mpencenarens, naTepecyercs y Ctedann cpokaMu morydeHus HH(popMarmm 06 oobemMax
JocTynHoro UM Orojpkera. OHa, mpexJie 4yeM JaBaTh Kakue-THMO00 OOelIaHus, BBIPaXaeT >KelaTelIbHOCTh MpOBee-
HUSI IPEJIBAPUTENBHBIX [TOJICYETOB, IPUMEHUB KOHCTPYKIIMIO C SMUCTEMUIECKUM MOJAIbHBIM KoMmoHenToM (Shall
we cost some of these things and See), mpaBia, He yCIeBaeT apryMEHTHPOBATH CBOC MPEIUIOKEHHE, MOCKOIBKY
KopTHH HEOXHIaHHO NPEPBIBACT €€, IPEUIOKUB CBOU YCITYTH.

2. BreIpaxeHne He0OXOTUMOCTH:

“Chairperson: Well, thanks for your opinions. I think, on balance, we feel we should keep the store going
for a while. So, the next thing to do is to appoint a suitable firm of marketing consultants to find out what our prob-
lems are and make recommendations. Personally, I’'m convinced the store will be a success if we get the marketing
mix right. We've got to get the store back into profit, we’ve invested a lot of money in it” [8, p. 167]. / «IIpencena-
Tesb: YTo kK, criacu0o 3a MpeCTaBICHHbIC TOUYKH 3peHHs. 51 AyMalo, B 1IEJIOM, MbI CYMTAEM, YTO MbI JIOJDKHBI COXpa-
HHUTbh MarasvH Ha HEKoTopoe Bpems. Mrak, cienyromiee, 4To Hy>)KHO C/IeJIaTh, 3TO BBIOPATh ITOJXOISIIYI0 KOHCYIIbTa-
TUBHYIO (pUpMy [0 MapKETHHTY, YTOObI BBUSICHUThH HAIIM MPOOJIEMbI M MOJYYUTh PeKOMeHIauun. JINUHO 51 yOex ieH,
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YTO Mara3uH OyJeT YCHEIIHBIM, €CJIM Mbl MOJYyYHM IPaBUIbHBIA apCeHal MapKETHHIOBBIX CPEICTB. MBI JOIDKHBI
CHOBa C/IeJIaTh Mara3uH NpUOBUIEHBIM, MBI BJIOKHIIM B HETO MHOTO J€HET».

B namHoM mpmMmepe mpencenaTeNs COBEIIAHHUS IMOIBOAWUT HUTOTH OOCYXKACHHS BOIpPOCA O MPOJaXe OIHOTO
13 Mara3uHOB KOMITAaHUH H, PE3IOMUPYS BCE BBICKa3aHHBIC YYaCTHUKAMH TIPEI0KEHHUS, IOCIeOBATEIIFHO HCITOIb-
3yeT KOMMYHHUKaTHBHBIE XOJIBI C SMHCTEMIYECKUMH MOIaTbHBIMI KOMITOHEHTaMH, YTO TTO3BOJISIET €My YKa3aTh Ha 00s-
3aTeNbHOCTD BBHITIOJTHEHUST CPOPMYITHPOBAHHBIX MM YCTaHOBOK (SO, the next thing to do is t0 appoint a suitable firm
of marketing consultants...; \We've got to get the store back into profit), 4To0bl enie pa3 NOAYEPKHYTh HEOOXOIH-
MOCTb U B&XXHOCTb BCEX OT'OBOPECHHBIX paHee IIaros.

3. BbipakeHue B03/eiicTBUSI/BJIAMAHUS BHEIIHUX 00CTOSITENbCTB:

“Susan: | totally agree with you. It’s too early to close down the store, but I am worried about the store's location.
We’re an up-market business, but most of the stores in the area have moved down-market, selling in the lower price
ranges. That’s a problem. I think we have to make changes — very soon. I mean, our losses are increasing every year,
we just can’t go on like this. We may have to revise our strategy. Maybe we made a mistake in choosing France
for expansion” [Ibidem]. / «Csiozen: S momHOCTBIO ¢ TOOOW cornacHa. Emie cimmkoMm paHo 3aKkpbIBaTh MarasuH,
HO 5T OECTIOKOIOCh O MECTOMOJIOKEHHH Mara3uHa. Mbl paboTaeM Ha pPBIHKE IS OOTaThIX KIIMEHTOB, HO OOJIBIIMHCTBO
MarasuHOB B TOM paioHe NMepeopHEeHTHPOBANINCH Ha TOKYyIIaTeNleil ¢ HI3KUM OXOIOM, MIpojJaBasi TOBapel B Ooiee
HU3KHX [EHOBBIX JHarazoHax. JTo mpobiema. S mymaro, 9TO MBI JOJDKHBI BHECTH M3MEHEHHS KaK MOXHO CKOpee.
51 nuMero B BUIY, HAalllM TIOTEPH YBEJIIMUUBAIOTCS C KAXKIBIM I'OJIOM, MBI ITIPOCTO HE MOXEM TaK MPO0JDKaTh. Bo3morkHo,
HaM IIPUAETCS IEPECMOTPETh HALly CTPATEernio. Bo3MoKHO, MBI OIIMOINCE, BEIOpAB Jutst pactmpenust GpaHiuuiom.

BriOpaHHBI HAMH IPUMEP — 3TO BHICTYIUICHHE YYacTHHKA COBEIAHUS, TIOCBSIIIEHHOTO 00CY)KICHHUIO MPOJIasKU
OJIHOTO M3 HPHHAJICKALINX KOMIIAHUU Mara3uHoB. DKcnepTHOe MHeHHe Chl03eH 110 BOIIPOCY €ro BO3MOXHOTO 3a-
KPBITHsI OCHOBAHO Ha aHAJIH3€ HEONArONMpPHUITHBIX BHELIHUX 00CTOATENbCTB (...most of the stores in the area have
moved down-market, selling in the lower price ranges...), B CHly KOTOPbIX BO3HHUKAET HEOOXOJAMMOCTH MEPEMEH,
0 KOTOPBIX OHA M BBICKA3BIBACTCS, OOPATHBIINCH K KOHCTPYKIIMH C SIMUCTEMHUYECKAM MOAAIHHBIM KOMIIOHECHTOM
“have to” (we have to make changes). UTo0bl 3aKperuTh KOMMYHHUKATHBHBINA 3()(GEKT, OHA WCIOIB3YET TOXOXKMUI
KOMMYHHUKATUBHBIN X0, 4TOOBI «IPEACKa3aTh» BO3MOXKHYIO, B CHIY BCE TeX )K€ 00CTOATENbCTB, HEOOXOIUMOCTh
nepecmotpa crparerun (We may have to revise our strategy).

4. BpIpakeHHe HAJMYHUS/OTCYTCTBUA BO3MOKHOCTH:

“Noel: Hello, thanks for coming. Let’s get started — we have a lot to get through. First of all, apologies from Rita.
She can't make the meeting today. She's at a conference in Frankfurt. So, first on the agenda we have Jay. Jay,
can you fill us in on what’s happening with the new advertising campaign? How’s it going?” [10, p. 141]. / «Hoo:b:
3npaBcTBYyiiTe, ciacubo, yTo npuuu. JaBalite HauHEM — HaM HY»KHO MHoroe oOcyauts. IIpexxne Bcero, n3BuHe-
Hus oT Puthl. OHa He MOXKET NMPUIHTH Ha coBemmanue ceronnsi. OHa Ha koH(pepeHuu Bo Opankdypre. Urak, nep-
BBIM Ha noBecTke AHA Y Hac Jlxkei. JI>kel, Thl MOXKEIb paccka3aTh HaM, Kak YT Jeja ¢ HOBOM PEeKIIaMHOM KaMIia-
Huei? Kak oHa nmpoaBuraetcsi?y.

[Ipencenatens coBemanus Hoaiab, B COOTBETCTBHU ¢ OM3HEC-3TUKETOM, OJIaroJapuT BCEX €r0 YUYaCTHHUKOB, ITO-
CPEICTBOM KOHCTPYKIHH C SMHUCTEMUYECKUM MOJAIBFHBIM KOMIIOHEHTOM MPUHOCHUT M3BMHEHUS 32 OTCYTCTBHE OJ-
HOTO W3 WieHOB KoyutekTrBa (She can't make the meeting today), yTouHMB IPUYHHY, IO KOTOPO# y PUTHI HET BO3-
MOYKHOCTH IIPHHATH ydacThe B coBemanuu (She's at a conference in Frankfurt), n oObABISET MEPBBIA IYHKT I10-
BECTKH JHA. TodHee, cripamiBaeT 0JHOTO W3 CBOMX MOAYMHEHHBIX J[JKes, CMOYKET JT OH M3JI0KHUTH TOJIOKEHUE eI
(Jay, can you fi/l us in on what’s happening with the New advertising campaign?).

5. BrbIpaxeHHe J0CTOBEPHOCTH CYXK/ICHHS:

“Agent: Well, it must be at least three years for it to be profitable for us. — Manufacturer: Well, we can talk
about it later. I suggest we break for lunch now” [8, p. 169]. / «Arent: Hy, 10J5KHO NPOHTH Kak MUHUMYM TpH roAa,
4TO0OBI MBI OJYYMIIH BbITOY. — [IponsBoauTens: UTo 5k, MBI MOXKEM IOroBOpuTh 00 aToM no3sxe. [Ipennararo cie-
JIaTh EPEPhIB Ha 00e/1».

B nmanHOM ciyyae KOMMYHHWKATHBHAs CUTYalWs peann3alidfl KOHCTPYKLIHH C SIHCTEMHYECKAM MOJICIBHBIM
KOMIIOHEHTOM, CIIY)KaIllUM JJISl BBIPAKEHHUS JOCTOBEPHOCTH CYXICHUS, MPEACTaBIseT coOOW COBEIIAHHE MEXTY
MIPEICTaBUTEIIMHA KOMITAHHH-TIPOM3BOIUTENS W PAOOTHUKAMH PEKIaMHOTO areHTCTBAa MO OOCYXIECHHUIO YCIOBHI
1 CPOKOB COBMECTHOTO COTpPyIHHYECTBAa. UTOOBI MPOIEMOHCTPHUPOBATh yJaCTHHUKAM COBEIIAHHS JIOCTOBEPHOCTD
CBOETO BBICKAa3BIBAHUS O HEOOXOTUMOCTH 3aKIIIOYCHHS TPEXJICTHETO KOHTPAaKTa, OIUH M3 PEKIAMHBIX arcHTOB HC-
TIOJIb3yeT KOMMYHHUKATUBHBIN X0/ C MOJAIIBHBIM TJ1arosioM “must” (...it must be at least three years...), 91o, TeM HE Me-
Hee, He IPUBOAUT €ro K JKEIaeMOMY Pe3yJbTaTy, IMOCKOJIbKY HPEICTaBUTEIb KOMIIAHUU-POU3BOIUTENS YXOAUT
OT TPSIMOTO OTBETA M NEPEHOCHT MIPHUHSATHE PELICHUS «Ha TIOTOM.

6. BobIpaxkenue mpooJ1eMAaTHYHOCTH CYKACHHS:

“Jack Dexter: It’s interesting. Worth looking into, perhaps. It’d be a big challenge for our designers, I’m not
sure we could do it, and the market’s very competitive. Could we compete against Smart cars and the new Mini,
I wonder” [9, p. 163]. / «/Ix. MI.: OT0o uaTEepecH0. BO3MOKHO, CTOUT MMOCMOTPETh. ITO OBLIO ObI OONIBIION TIPOOITE-
MO JIJIs1 HAIINX AW3alHEepOB, 5 HE YBEPEH, YTO MBI MOTJIM OBl 3TO CHIeJaTh, M PHIHOK OYeHb KOHKYPEHTOCIIOCOOCH.
MeHs BOJIHYEeT, CMOKeM JIH MBI KOHKYpHUPOBATh C YMHBIMH aBTOMOOHIISIMA U HOBBIM MUHH-MOZEIISIMID.

B nanHOl KOMMYHUKATUBHOW CUTYallMy MpeAceIaTeNIb COBEIAaHU Ha OJHOM M3 OPUTAHCKHUX MPEANPHUATHIN aB-
TOMOOWIIBHOHN NpoMBIIUIeHHOCTH, JIKek JlekcTep, pearnpyeT Ha MPEeAyioKEeHHE OTHON M3 CBOMX KOJUIeT AHHUTHI
Teiinop CKOHIICHTPUPOBATH CBOM YCWJIMS Ha CO3JIaHUH MAaJOIUTPAXHOTO 3KOMOOMIsA. OH BBICKAa3bIBA€T COMHEHUE
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0 MOBOJLy TOT'0, 00NAaeT JIK UX MPEANPUATHE JOCTATOUHBIM TOTECHIUAIOM, PHOETHYB K KOMMYHHUKATHBHOMY XO-
Iy, COJEPIKAIIEMY KOHCTPYKIMIO C JMUCTEMHUYECKUM MOJelibHbIM KoMmoHenToMm (I’m not sure we could do if),
M yKa3blBaeT Ha MPOOJIEMATHYHOCTD MTPEAJIOKEHHOT0 AHUTOI BapraHTa, NOCTABUB MOJ COMHEHHE KOHKYPEHTOCIIO-
cobHocTh coberBenHoro mpeanpustast (Could we compete against Smart cars and the new Mini, | wonder) u wuc-
TI0JIE30BAB JIJISI 3TOTO (OPMY PUTOPHUUECKOTO BOTIPOCA ¢ MOAAIBHBIM TJ1arojiomM “could”.

Takum 00pa3oM, U3y4uB OTOOpAHHbIE HAMU HPUMEPbI YHOTPEOJICHHS KOHCTPYKIMN C JACOHTHYCCKUMH U DIIHU-
CTEeMHUYECKHMHU MOJIAIbHBIMH KOMIIOHEHTAMH B PEYH yYaCTHHKOB aHTJIOS3bIYHBIX OM3HEC-COBEILIAHHUI, MBI MOXEM
c/IeNnaTh CIEAYIONUe BIBOBI:

1. OcCHOBBIBAsICh Ha OMPEJIC/ICHUH BepOAbHBIX OMEPATOPOB KAK SI3BIKOBBIX CPEACTB, MPE3EHTYIOIIUX MParMaru-
YECKH MOTEHIMA JUCKYPCa, MBI OTHECIIM KOHCTPYKIIUH C JIEOHTHYECKUMHU U STUCTEMUYECKUMH MOJAIbHBIMEA KOM-
TIOHEHTaMH K KaTerOpHH JIEKCHKO-TIParMaTHYECKHUX OIEpaTopoB, MO3BOJIAIONINX a/ipecaHTy d((PEKTHBHO PEHpe3eHTO-
BaTh CBOE OTHOIICHHE K COOOIIaeMOMY, OKa3bIBasi MEHTAIbHO-IMOLIMOHAIFHOE BO3/IEHCTBHE Ha a/ipecara.

2. Vcxons W3 MOHUMAaHHS TEOHTUYECKOM MOIAIbHOCTH KaK MOOYXKICHHS YIaCTHUKAMHU OH3HEC-COBELIaHUS IPYT
Jpyra u/uinn camux ceOst (B Ka4eCTBE YICHOB KOMAH/IbI) K ACHCTBHIO, MBI YCTAHOBUITH (DYHKIIHOHAIBHOE HA3HAUCHHE
JIEKCHUKO-IPArMaTHIECKHX ONEPaTOPOB JaHHOW TPYIIIbL: a) BRIPAKSHUE TOUKH 3pEHHUs / peKOMeH1ausl, 0) MokeIaHue,
B) 3aJIaHME/TIPOCK0A, T) pacTopsHKEHUE/TIPHKa3.

3. Omnwupasich Ha MOHMMAHKE SMUCTEMUYECKON MOJAIBHOCTH KaK CPEJICTBA BBIPAKEHHS CTEIIEHH 0OO0CHOBAaHHOCTH
WK XapakTepa NPHUHITHS HH(QOpPMAIWK, Mbl ONpeAeiuin (HYHKIHOHAIBHOE Ha3HAYCHHE JICKCHKO-MPArMaTHUeCKUX
OMepaToOpOB JIAHHOH TPYIIIBI: BRIPAXKEHUE &) KENATEIbHOCTH, 0) HEOOXOJUMOCTH, B) BO3ICUCTBHS/BIMSHHS BHEITHUX
00CTOSTENBCTB, T') HATHYHS/OTCYTCTBUSI BO3MOXKHOCTH, [T) IOCTOBEPHOCTH CYX/ICHHS, €) MPOOIEMATUHIHOCTH CYXKICHHSI.
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ACTUALIZATION OF COMMUNICATIVE AND PRAGMATIC POTENTIAL
OF DEONTIC AND EPISTEMIC MODAL CONSTRUCTIONS
IN THE ENGLISH BUSINESS MEETING DISCOURSE
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evelina.aivazashvili@yandex.ruin

The article analyses how modal constructions contribute to the realization of the communicative and pragmatic potential
of the business meeting genre. Taking into account the specificity of the business meeting discourse as a subtype of the modern
English business discourse the author identifies typical pragmatic functions of deontic and epistemic modal components in dispu-
tants’ speech. Deontic components serve to express a viewpoint, wish, instruction, etc. and epistemic components express desira-
bility, necessity, influence of external circumstances, etc.

Key words and phrases: communicative and pragmatic potential; business discourse; business meeting; deontic modality; epis-
temic modality.



