CyHuoBa EBreHusa HukonaesHa
AKTUBHAA POIb AYAIUTOPUWU: KOMIMNIEKCHASA MOJETb NOPOXAEHUA PEYU MPU
HEOBXOOUMOCTU NEPEOAYU TEXHUYECKOU NHPOPMALIUU

MopoxaeHne Anckypca BCeraa paccmaTpuBanoch Kak MHAVBUAYyanbHas A4esaTeNbHOCTb, B pamMkax KOTOPOM nucaternb unm
puTOp Cco3aaeT TeKCT cCOBCTBEHHOro n3obpeTeHns. Ho B nocnegHune aecsatuneTvs otmedaeTcst BCE Gonbluee BHUMaHWe K
MNcCcnefoBaHMI0 XapakTepuCTUK ayauTOPUK Kak NOCTOSHHO MEHSIIoLWErocs 1 uMetoLero 6onbluoe BNVSHWE KOMMOHEHTa
NMOPOXAEHNA ANCKypca, 0COBEHHO Npy pacCMOTPEHWM MpoLiecca nepeaayy TeXHMYecKkon nHpopmaummn HecneumanucTam.
OueBnaHbIM ABNSIETCS TOT OaKT, YTO Ha IPEKTUBHOCTb BOCMPUSITUSI peyn ayanTopren 6onbLuoe BnusiHe okasbiBaeT
ee BOBJIEYEHHOCTb B MPOLECC MOPOXAEHUS peyn, a Takke Ta CTerneHb, B KOTOPOW yuMTblBalOTCA ee 0cobeHHocTw. B
AaHHON cTaTbe Mbl UCCREAyeM HEeKoTopble OCODEHHOCTW ayAUTOPUM Kak akTUBHOTO y4acTHWKa AWMCKYpca U onueM ee
XapaKTepUCTUKM, KOTOPblE BIMSAIOT Ha MPOLECChl MOPOXAEHNS U BOCTIPUATUS peyn B npouecce nepefayvn TeXHUYeckomn
MHopMaumm.
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VIIK 82.085

The creation of discourse has been viewed histllyiees an individual activity where a writer or rteer creates a
text of his or her own invention. But in the lastddes we observe more and more concentration @sehrch on
the characteristics of audience as an actual livangd influential figure in the discourse producticespecially
when considering the process of delivering tecHriidarmation to non-technical users. It has becosw@ent that
the efficiency of speech perception by the audiéngeeatly influenced by it being involved in gpeech produc-
tion process and by the extent to which its chamastics had been taken into account. In this datieve will exam-
ine some of the peculiarities of audience as aalisse active participant and describe its charaistiics which in-
fluence the processes of speech production andBgeaception in the process of technical informatiransfer.

Key words and phrasesechnical information; speech perception; charésttes of audience and its influence on
the speech production process.

Evgeniya Nikolayevna Suntsova
Department of European Languages
Tomsk Polytechnic University
suntsova@tpu.ru

AUDIENCE INVOLVED: A PARTICIPATORY MODEL OF SPEECH PRODUCTION
WHEN DELIVERING TECHNICAL INFORMATION ©

Refashioning the concept of audience calls fordiced rethinking of what audience is. For the diealsrhetori-
cian an audience was a material object - peoplewsdre “out there” and who needed to be informedsymeded, or
entertained. As a result of such technologies @aptimting press, systems for the mass prolifenatibtexts, and the
rise of the notion of the individual, audience bmeamore an entity of the text - a fictional constrof the author’s
imagination.

Though the speech production models do not ignadéeaces conceptually, still real audiences aredef of
the considerations of the discourse production ggecPut another way, the audience has been mi@gihay a
preponderance of scholarship that hegemonicallyesldhe receivers of the discourse literary atstadce, render-
ing them invisible to the author’s eye. In addititbkecause of this act of distancing, members ofezgés are not
allowed access to the discourse production acy; dhe only written to or spoken to, not with [2,93].

In any discussion of technical communication, itnigortant not to interpret the audience as a doeckiver.
Though audiences may have little specialized kndgéeof the topic matter but, nevertheless, havehnaaon-
tribute to the discourse production procesgdience theornistorically has been central to technical comrmoani
tion, the very nature of which begs for conceptiohaudience because it is always a critical resiility of tech-
nical people and communicators to translate inféionafrom one context to another. So the audiesg®ot just for
the author’s imagination and its refiguring hagpkipeffects. It changes the role and power of astlag it encour-
ages a reciprocal and participatory model of spgeotuction - a modified model that has implicatidar speech
production processes, notions of community, anch exggency.

The discussion of audience when delivering technidarmation of any kind should be grounded irhadreti-
cal framework that draws from two sourcesetoric andtechnology The reason for choosing these two points of
reference is twofold. First, people who perceivehtgcal information by definition are using somenfioof technol-
ogy. Second, it is imperative to demonstrate hogvahdiences receive and produce knowledge if theyaabe
made viable participants in the discourse prodagtimcess.

The quality of communicating technical informatisnjudged by the accuracy of the information transfd to
individuals or groups of people. Communicationnisffective if the message is not accurately comgmedid by all
receivers. Accurate comprehension should not béused with agreement. Communication effectivenegomm-
passes mutual understanding; it does not necesszsillt in mutual agreement.

In addition to the author’s skill in presenting timessage, three major factors influence the actransfer of
information [1, p. 45]:

1. Theability of the audience to process the message.

2. Thewillingnessof the audience to process the information.

3. The audience’s accuratemprehensionf the message.

Ability includes the receiver’s reading and listeninglskdverall knowledge, relevant experience, intt/land
possession of a realistic frame of reference.uthfrthe receiver’s ability to process a messagebeahardly influ-
enced. It is not the receivers’ responsibility togess information the way it is presented; ihis author’s responsi-
bility to deliver information in a method compathlith their ability to process it.

Thewillingnessof the audience to accept, process, and comprehendessage is an area over which the author
can wield considerable influence. All communicatisra consensual activity. No one can be forceisten, com-
municate, or absorb information as it was intended.

© Suntsova E. N., 2010
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Every individual is in total control of his or hesllingness to listen or to read, and the authohe are the most
effective communicators strive to encourage andivaié the willingness of their communication parth
[Ibid., p. 46].

The third major factor that influences the transfeinformation is the receiveraccurate comprehension of the
messageThe message has been communicated effectivaheifaudience has correctly understood the indented
meaning of the message. There are many thingscemaimpact receiver’'s comprehension of the mesdagen
when their ability and willingness to process thessage is very high, the information must run taengjet of mul-
tiple comprehension barriers.

The followingcomprehension barriersan be distinguished:

Education and experienc&he author should take into consideration if ttaéning and the experiences of the
audience offer reference points that will help themderstand the message or if they are signifigatitferent from
his or her own. If the author does not know exaaiy is or will be perceiving the text he or shedurces, the au-
dience can be made angry with the complexity oftéx¢, it can wary of the simplifications, be puazlby the au-
thor's assumptions about what they do, and, ulétgafrustrated in their efforts to find what thaged. Knowing
the audience means, an author can write or sayt aldmat they want to know and what interests theut,necaterial
they can find irrelevant, set the his or her vieimpat their eye level and the level of detail tatoh their needs.

Age Age is a significant factor for communicatingtaday’s science- and technology driven world. Unidely,
generation barriers exist. It is extremely impottemconsider weather the context of the messdgagawith any
references and analogies, is appropriate for theiver's age. It is also important to assess afetelany aspects of
communication that may somehow provoke or implyatieg judgments of members of different age grolpe
communication must convey a consistent blend oflans and openness to others.

Culture Cultural values vary considerably. A message takg on an entirely different meaning to the aucken
when there are cultural differences between it tiedauthor. Words and gestures can have vastlgrdiif mean-
ings and create varied reactions, especially wisenl in cross-cultural contexts. Nonverbal aspefct®mmunica-
tion such as eye contact and even physical positjozan also be barriers to the accurate transomissid reception
of the message.

Gender Men and women are very different in their patseofi communication. When it comes to professional
communication, men often interpret situations fteot a more competitive and formally hierarchipaint of view,
whereas women may perceive the same situation &onore collegial and participative perspective. Memd to
focus on sharing information objectively, emphasizihe transmission of facts, observations, expeés or events.
With women, developing interaction or rapport iseaf given equal weight to imparting informationthe reason
for their communication, which involves a greatmdency to discuss feelings, share thoughts, ddatal emotion
[Ibid., p. 60-63].

After discussing assumptions and controversies tatheuinfluence of audience on the speech produgiioc-
ess, let me present some general recommendatiomgverto create thaudience profilein which all groups in the
audience can be described. It characterizes ingigdand groups, their work and problems, explaows the tech-
nical information should meet the needs of eaclugrand it points out what concepts about the stilgé the
speech produced will be especially important festhaudiences. The profile consists of four categaf informa-
tion [3, p. 32]:

e General characteristics of the audience - who #rey the titles that identify them, their rolestlie work
context, their level of experience.

» Key concepts - subjects that some people in theeace need to know more about in order to undedstiag
message completely and adequately.

» Tasks - the jobs people do, easy or difficult, frext or infrequent.

» Problems - the ones people face in using the ptddubeir work, including the questions they askorder
to solve them.

After so many descriptions of audiences are mdeatithor needs to draw thoughtful and detaileatlosions
without generalizations and simplifications. If eesary it is advised to interview some typical espntatives of the
audience involved so that to get a better undedsigrof their needs and level of readiness to peecechnical in-
formation.

As you see there are a number of ways to recogniziéences as equal participants of the speech gtiodu
process. It is quite evident that the efficiencyspéech perception is greatly influenced by thermxto which the
audience had been taken into account in the pradge®ducing technical information. In this arécl have exam-
ined some of the peculiarities of audience as eodise active participant and described its chartics which
influence the processes of speech production aeeckpperception in the process of technical inftionaransfer.
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INoposkaenne AucKypca BCErAa paccMaTPHBAIOCh KaK MHIAMBUIyalbHasl JEATEIbHOCTh, B paMKaxX KOTOPOH MHCATeNb UM PUTOP
CO3/JaeT TEKCT cOOCTBEHHOro n300pereHns. Ho B mocnenHue AecATHIETHS OTMeYaeTcsi BCE OoJblliee BHUMAHUE K UCCIIE0BAHHIO
XapaKTepPHUCTUK ayIUTOPHH KaK ITOCTOSHHO MEHSIOMIETOCS U HMEIOLIEro OOJbIIoe BIMSHIAEC KOMIOHEHTA IIOPOXKCHUS JUCKYpCa,
0COOCHHO TIPH PAacCMOTPEHUH Ipolecca INeperadd TeXHWYecKoi mHdpopMmarun HecneruamucraM. O4YeBUIHBIM SBISETCS TOT
¢axr, 9To Ha 3QPEKTUBHOCTE BOCHPUITHS PEUH ayJUTOPHCH OOJIBIIOE BIMSIHUE OKa3hIBAET €€ BOBIEYEHHOCTH B IIPOILECC MOPO-
XKJICHUSI peUH, a TaKXKe Ta CTEHEHb, B KOTOPOH yUHUTHIBAIOTCS e 0COOCHHOCTH. B maHHOM cTaThe MBI UCCIIelyeM HEKOTOPhIE 0CO-
OEHHOCTH ayAUTOPHH KaK aKTUBHOT'O YYacTHHKA JHUCKypca U ONHUIIEM €€ XapaKTePHCTHKU, KOTOPhIE BIMSIOT HA IPOIECCHI I10-
POXJIEHUS U BOCHPHUATHS PEUH B TPOIiecce NMepeaul TEXHUUECKOH nHhopMaIuu.

Kniouesvie crnosa u ¢hpasvr. Texunueckas HHGOpPMALMS, BOCIPUATHE PEUH; XapaKTEPUCTHKH ayJUTOPHH, U €€ BIMAHUE Ha IPO-
LECC MOPOXKACHUS PEUH.

VK 82-5

B oannoui cmamee paccmampusaiomes akmyaibHbie 0NPOCHL NPALMATUHSGUCTIUKU, CES3AHHbIE C NPOSIGIEHUEM 8
CUMYAYUAX KOMMYHUKAMUBHO20 B3AUMOOCUCHEUsL C BLICOKUM YPOBHEM YeleNnonazanus peyesoix henomenos. B pa-
bome npusoOUMCsl KiacCupurayus peyesolx aKkmos, 8 pamKax Komopou ucciedyemcs uHgpopmamugHoe e3aumooeti-
cmeue Mencoy KOMMYHUYUPYIOWUMU CIOPOHAMU - CYOBEKMOM U 00bEKMOM peyu.

Kniouesvie cnosa u ¢hpasei: pedeBble akThl; KIaCCH(HUKAILINSA PEIECBHIX aKTOB; KOMMYHUKATHBHAS HHTCHIIHS; PEUEBOM
STHKET; PeUeBOe IMMOBEICHNUE; HH(POPMATHBHOE B3aNMO/IEHICTBHE.

Ouibra AHaTonbeBHa ArapkoBa

Kagpeopa pomancroii ¢punonozuu u memoouxu npenodasanus panyy3cKoo sa3vikd
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HUH®OPMATUBHOE B3AUMOJIECTBUE CYBBEKTA U OBBEKTA PEYH
CKBO3b [IPU3MY PEYEBBIX AKTOB®

[TpousBeneHne pe4eTBOPUECKOTO Mponecca, 00Nafaroniee 3aBepIIeHHOCThI0, COCTOSIINE M3 Ha3BaHMS U psaa
eIMHUL, 00bEIMHEHHBIX Pa3HBIMH TUIIAMH JICKCHYECKOH, TPaMMATHIECKOM, JIOTHYECKON U CTUIIMCTHYECKOH CBA3N,
MMEIOIIee ONPEACICHHY0 HAMPABJICHHOCTh U MParMaTHYecKyio yCTAHOBKY, IpencraBisier coboit teker [1, c¢. 50].
ITogoGHOE MOHMMaHWE PE4eBOr0 COOOIIEHHUS, TEKCTa, HO3BOJSET PacCMaTpUBaTh €ro Kak AWalor, T.e. nHdopma-
THBHOE B3aUMOJCHCTBHE MEXIY KOMMYHHIIUPYIOLIMMH CTOPOHAMH - CyOBEKTOM M OOBEKTOM PEUH.

JIroOoii oOMeH nHpoOpManuei npeanoaaraeT He TOJbKO Iepelady CBEJACHUI W 3HAHUM, HO M TOJIy4YEHUE COOT-
BETCTBYIOIIETO Pe3yJbTaTa 3TOr0 OOIIEHHUS B BUJIE ONPECICHHBIX JACHCTBUM M peakiuid. [luana3oH 3TUX peakuui
CJIMIIKOM IIHMPOK, YTOOBI €ro MOXKHO OBUIO Ha3BaTh MJIM KPaTKO OXapaKTepu3oBaTh. B Hero BolayT, Hampumep, Ta-
KHe BO3JEHCTBUS, KaK IOHUMAaHKUE IPEIMETa, COrJIacHe M HECOTIacke, BHI30B ONPEICICHHON IICHXUYECKON peakinu
(yaouBreHHe, COXANCHHUE, THEB, PAAOCTbh U T.J.), CBEPLICHNAE WU IUIAHUPOBAHUE ACHCTBH.

KomMyHuKaTHBHaAs mapTusi CyObEeKTa pedr, WIK OTIPABUTENSI MHYOPMALIMH, 3aKIIFOYAETCS B S3BIKOBOM O(OPM-
JICHUH | TI0Jlaye HEKOTOPOT'O TEKCTa, a TAKXKE OPraHU3AINH YIOTPEOICHUS HJIEMEHTOB CUTYall KOMMYHHUKAaTHBHO-
ro KOHTaKTa, KOTOpHIE, 110 €r0 MHEHUIO, SBIISIOTCS KOHTEKCTHO3HAYMMbBIMHU. «CKa3aTh - 3HAYMUT HOKa3aTh, 00bs-
BUTH, JaTh BUAETb, CIBILATE, - cauTaeT M. Xaiinerrep. - [0BOpUTE Apyr ¢ IpyroM 3Ha4YMT. BMECTE BBHICKA3BIBATHCS
0 4eM-TO, MOKAa3bIBaTh JIPYT IPYry TAKOe, YTO BBIABIILET B TOBOPHMOM 00OroBapuMBaeMoe, BBIBOAUT €ro cOOO0I0 Ha
cBer [6, c. 265)]. KoMMyHHKaTOp IpH 3TOM PYKOBOACTBYETCS TAKMMH LIEISIMH, Kak (OPMHUpOBAaHHE y agpecara
KOHKPETHON TOYKH 3PEHHSI OTHOCHTEJIFHO HEKOTOPOI pegMeTHOI cepbl Ml BBIIIOJIHEHUE UM HEKOTOPBIX AEHCT-
BUii, 0OecreunBaroUX JOCTIKEHIE WHUIMHPOBABIINX KOMMYHHUKAIMIO Liesieil. PeueBbie (heHOMEHBI, IPOSBIISIO-
yecs B CUTyalUsX KOMMYHHKAaTHBHOTO B3aMMOJICHCTBHS C BEICOKMM YPOBHEM LEJIETIOJIaraHtsl, CYUTAIOTCS Ipar-
MaTHYECKUMH PEYEBBIMU akTamu [7, c. 35].
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